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Hail  to  American  Can  Comjmny,  230  Park  Ate,,  Nea?  York,  for  vmir 
tMpv  of  'Selliof!  Faeta  ttorth  knotring  about  certain  Canned  Foods." 


Appearing  in  : 

American  Grocer 
Chain  Store  Age 
Chain  Store  Management 
Groceries 

National  Grocers  Bulletin 
Progressive  Grocer 


We  make  a  gift  to 


RETAIL  GROCERS 


AMERICAN  CAN  COMPANY 


You  probably  know  the  informative  advertising  we 
have  been  running  in  retail  grocery  magazines.  It 
has  been  so  welcome  to  the  trade — we  have  received 
so  many  requests  for  a  full  set  of  the  pages — that  we 
have  just  published  a  book  of  canned  foods  mer¬ 
chandising,  called  “Selling  Facts  Worth  Knowing 
about  Certain  Canned  Foods.”  It  contains  product 


information  and  selling  slants  on  16  big  volume 
items — and  it  is  free  to  any  retail  grocer  who  wants 
to  put  this  sales-making  material  to  work. 

We  thought  you  would  like  to  know  about  this 
latest  step  in  our  program  to  help  the  canned  foods 
industry  by  stimulating  intelligent  retail  merchan¬ 
dising. 
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PINELESS  ASSOCIATIONS— Here  is  a  letter 
from  one  of  Wisconsin’s  prominent  canners.  No 
need  to  name  him,  because  he  speaks  merely  as 
almost  any  member  of  any  canners’  association  can,  or 
does  speak.  He  is  not  an  exception;  he  is  decidedly 
regular — so  His  name  or  firm  is  unimportant.  The  let¬ 
ter  reads : 

December  5,  1933. 

“We  have  before  us  your  issue  of  December  4th, 
and  under  the  caption  “The  Markets — ^Weekly 
Review”  is  reported  the  confirmation  of  sales  and 
summary  of  shipments  of  canned  vegetables  out 
of  Wisconsin,  with  quite  lengthy  comments  on  the 
little  business  done.  We  are  of  the  opinion  that  the 
author  of  this  article  did  not  scrutinize  the  report 
furnished  him  by  the  Secretary  of  the  Wisconsin 
Canners’  Association,  otherwise  he  would  have 
noticed  that  this  covered  shipments  and  confirma¬ 
tions  of  twenty-one  canners  only.  You  had  the 
same  information  every  canner  has  as  to  the  num¬ 
ber  of  canners  operating  in  the  State  of  Wiscon¬ 
sin.  These  are,  to  be  exact,  127  in  number.  You 
will,  therefore,  note  that  these  reports  covered  but 
one-sixth  of  the  Wisconsin  canners. 

“You  might  also  be  interested  in  knowing  that 
all  canners  do  not  report.  If  this  article  had  been 
headed  right,  emphasizing  that  only  21  out  of  127 
companies  reported  shipments  as  follows,  we  be¬ 
lieve  that  your  comments  on  these  shipments  would 
have  read  very  differently  and  the  impression  on 
the  readers  instead  of  being  of  a  bearish  tendency 
would  have  been  just  the  reverse.  We  doubt  very 
much  if  this  report  covered  one-sixth  of  the  sales 
and  shipments  made.  This  company  does  not  re¬ 
port. 

“We  do  not  usually  pass  out  information  of  this 
character.  We  are  not  averse  to  saying  our  ship¬ 
ments  alone  during  that  week  were  10,000  cases. 

“We  are  writing  this  to  forestall  any  such  er¬ 
roneous  reports  in  the  future,  as  they  can  have 
nothing  but  a  depressing  effect,  and  this  could 
have  easily  been  avoided  by  reading  the  entire  re¬ 
port  and  incorporating  this  in  the  report  that  you 
made.  These  reports  from  Mr.  Burr  always  give 
the  number  of  companies  who  have  reported. 

Yours  very  truly” 

“This  company  does  not  report,”  yet  it  is  a  member 
of  the  Wisconsin  Canners’  Association;  sat  in  at  the 
meeting  when  it  was  decided,  after  full  debate,  to  re¬ 
port  all  sales  to  Secretary  Burr — and  then  went  home 
determined  it  would  not  report;  utterly  unconcerned 
about  the  action  its  Association  had  taken — ^felt  no 
impulse  at  all  to  be  governed  by  anything  the  Associa¬ 
tion  did.  We  hope  no  other  line  of  industry  ever  learns 
that  canners  take  these  association  responsibilities  so 
lightly,  for  we  would  hate  to  have  them  know  it. 


In  the  name  of  common  sense,  what  is  the  use  hav¬ 
ing  an  Association,  if  no  member  feels  bound  by  any¬ 
thing  it  does?  Canners  are  pretty  good  ‘jiners” — ^they 
belong  to  Lodges,  almost  to  the  man.  Do  they  treat 
the  actions  of  their  Lodges  in  this  way? 

Do  they  pick  and  choose  such  regulations  or  re¬ 
quirements  as  suits  them,  entirely  ignoring  all  others? 
The  question  is  foolish.  Lots  of  canners  are  officers 
and  officials  in  such  Lodges  and  they  would  be  the  first 
to  “fire  out  on  their  necks”  any  members  who  treated 
their  Lodge  in  such  manner. 

Well,  is  their  business  and  its  Association  of  less 
importance,  and  value  to  them,  than  their  membership 
in  any  Lodge  ?  Oh !  It’s  not  the  same  thing !  Decidedly 
not.  It  is  immeasurably  more  important.  Your  failure 
to  keep  your  Lodge  pledge  does  not  hurt  the  Lodge — 
it  hurts  no  one  but  you.  But  your  failure  to  cooperate 
with  fellow  canners  in  a  lawful  undertaking,  injures 
every  canner  in  the  business,  even  beyond  your  Asso¬ 
ciation. 

But  leaving  the  moral  of  it.  In  common  sense,  why 
have  an  Association;  why  consider  and  debate  ways 
and  means  of  improving  the  business;  why  resolve 
(unanimously  as  a  rule)  to  do  a  thing — and  then  go  out 
and  feel  that  you  are  not  bound  in  the  least  by  the 
thing  you  resolved  to  do?  Is  there  a  member  of  any 
canners’  association,  anywhere,  who  feels  otherwise 
than  free  to  do  as  he  darn  pleases,  and  yet  all  the  while 

saying  he  is  a  member  of  the -  Canners 

Association  ? 

It  is  time  the  industry  woke  up  on  this.  The  Gov¬ 
ernment’s  whole  drive  right  now  is  to  induce  all  mem¬ 
bers  of  an  industry  to  join  the  industry’s  association ; 
to  consider  and  plan  the  welfare  of  the  industry,  and 
to  take  such  actions  as  will  bring  that  desired  result — 
and  having  done  that,  the  Government  stands  ready 
to  enforce  the  industry’s  decisions,  even  against  the 
man  or  firm  who  would  not  join  the  Association.  That 
is  all  a  Code  means,  but  the  Government  intends  to 
make  it  worth  something.  The  Government  intends  to 
put  some  backbone — a  real  spine — in  trade  associa¬ 
tions.  And  it  is  about  time. 

The  Wisconsin  Canners’  Association  has  80  odd 
members  of  the  about  118  (rather  than  127)  canners 
in  the  State.  Anyone  is  perfectly  justified  in  suppos¬ 
ing  that  an  agreed  upon  report  of  sales,  showing  21 
canners  reporting,  represented  a  total  of  the  canners 
who  made  sales  during  the  period  in  question.  All  the 
members  were  bound  by  the  same  resolution,  and  none 
were  excused.  True,  this  was  only  a  partial  report  of 
the  State’s  industry — all  not  being  members,  and 
everybody  takes  that  into  consideratioin ;  but  what 
good  is  any  report  when  no  one  knows  whether  all 
members  have  reported,  or  only  a  few  of  them? 

There  is  no  reflection  on  Wisconsin  in  this ;  the  case 
is  usual  with  canners’  associations,  and  you  know  it. 


6 


THE  CANNING  TRADE 


December  18, 19S3 


There  are  over  seven  hundred  members  in  the  Na¬ 
tional  Canners  Association,  a  little  more  than  one- 
third  of  the  total  number,  but  representing  possibly 
80  per  cent  of  the  total  canned  foods  output.  They  will 
assemble  in  Chicago  next  month,  together  with  many 
non-members.  There  will  be  vital  questions  of  pro¬ 
cedure  come  up.  Committees  of  the  brightest  minds 
in  the  industry  will  study  intently  each  one  of  these 
questions — work  through  late  hours  of  the  night  to 
arrive  at  the  best  solution.  Then  their  decision,  and 
the  whole  question  will  be  explained  at  oftimes  tire¬ 
some  length  and  unending  repetitions — that  everyone 
affected  may  know  and  understand.  And  then  it  will 
be  voted  upon — and  it  will  be  carried  unanimously  and 
with  acclaim. 

And  not  a  soul  in  the  industry  will  feel  bound  by 
the  action ! 

It  may  be  consoling,  but  it  does  not  change  the  ridic¬ 
ulousness  of  it  to  know  that  other  trade  associations 
do  the  same  thing.  The  cynic  will  say,  “That’s  why 
they  have  the  first  three  letters  in  “Ass-ociation.” 

Will  the  Codes  change  this  attitude  and  make  every 
member  realize  his  responsibility — that  he  is  bound  to 
live  up  to  his  trade  Association’s  agreement — for  there 
can  be  nothing  in  such  agreements  not  allowed  in  a 
Code? 

In  justice  to  the  many  men  who  have  devoted  their 
lives  to  trying  to  build  up  worth-while  Associations 
among  canners,  it  should  be  said  that  they  have  never 
had  anything  to  enforce  compliance.  Let’s  hope  the 
Codes  will,  not  that  Codes  are  necessary,  but  that  they 
will  force  on  all  sensible  men  the  idiocy  of  associated 
effort  by  men  who  do  not  intend  to  comply.  The  fool¬ 
ishness  has  gone  on  long  enough.  And  after  all,  that 
is  the  purpose  of  all  Codes — ^to  bring  men  to  their 
senses. 

Gluttons  for  punishment— our  article 

“Let’s  Talk  Money  and  Banking”  in  the  issue 
of  December  4th,  has  drawn  some  very  compli¬ 
mentary  remarks  and  a  startling  absence  of  “brick¬ 
bats,”  which  we  confidently  expected  and  counted  upon. 
But  in  every  instance,  with  one  exception  we  believe, 
there  was  always  expressed  a  reservation,  in  essence : 
“Government  banks  would  seem  to  be  the  only  way  in 
which  to  permanently  rid  industry  and  the  country 
of  these  periodic  depressions,  BUT,  of  course  we  can¬ 
not  get  rid  of  the  individual  banks.” 

Years  ago  Thomas  W.  Lawson,  in  the  then  Every¬ 
body’s  Magazine,  although  the  possible  leader  of  the 
Street,  ran  a  series  of  articles  exposing  the  operations 
of  Wall  Street  and  was  cashiered  for  the  act  and  driven 
out  of  business.  What  hurt  most  was  that  everybody 
knew  that  he  was  telling  the  truth,  because  he  was  in 
the  midst  of  the  operations,  a  prime  operator  of  the 
system.  What  he  showed  was  that  Wall  Street  could 
and  regularly  did  take  a  stock  or  bond  and  work  it  to 
a  high  quotation  point,  and  then  unload  it  upon  the 
gullable  public :  Wall  Street  took  the  money,  the  pub¬ 
lic  took  the  stocks  or  bonds.  After  this  process  had 
proceeded  to  the  point  where  the  Street  had  all  the 
money,  and  the  public  the  certificates,  then  there  would 
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be  a  sudden  money  stringency,  prices  would  drop,  busi¬ 
ness  stagnate,  and  when  the  value  of  the  certificates 
had  dropped  to  say  10,  Wall  Street  bought  them  back, 
and  started  all  over  again,  the  same  old  squeezing 
process.  Nothing  new  in  that ;  everybody  knows  about 
“shearing  the  lambs  in  Wall  Street,”  but  it  was  even 
worse  than  they  knew. 

One  change  has  come  about  since  Lawson’s  days,  and 
that  is  that  the  banking  system  learned  the  trick  and 
in  every  corner  of  the  country  so  as  to  accommodate 
everybody  from  the  truck  driver  to  the  financial  mogul, 
the  bankers  learned  to  play  the  system,  in  fact  became 
experts.  Formerly  the  victim  had  to  go  to  Wall  Street 
to  be  fleeced,  now  the  system  saught  them  out,  brought 
it  to  their  very  doors.  But  it  was  the  same  old  system. 
That  great  banker,  Mr.  Wiggin,  enacted  it  for  you  at 
the  hearings  in  Washington,  showed  you  how  it  worked 
even  more  explicitly  than  did  Mr.  Lawson.  So  the 
world  knows  it;  it  cannot  claim  innocence.  But  does 
it  want  to  get  rid  of  this  banking  system ;  does  it  want 
to  get  rid  of  this  wine-press  (to  be  real  modern)  that 
squeezes  out  the  last  penny  of  your  savings,  hordings 
or  prospective  profits?  It  does  not,  and  so  it  says: 
“Oh!  but  you  can’t  get  rid  of  the  individual,  private 
banking  system.”  They  want  to  be  put  through  the 
press  again ;  they  are  gluttons  for  punishment  1 
We  meant  to  be  done  when  we  wrote  that  former 
article,  we  are  done  now.  But  you  young  ’uns,  write 
this  down :  by  1945  the  “system”  will  have  reaped  an¬ 
other  and  a  richer  harvest  than  ever  in  the  past ;  more 
brutally ;  more  brazenly ;  levelling  the  mass  into  bond¬ 
age,  and  if  anyone  dares  to  raise  an  objection  or  to 
utter  an  outcry  then  you  will  be  lashed  into  silence  and 
be  told  that  you  ought  to  be  glad  that  they  are  per¬ 
mitting  you  to  live.  With  every  recurring  harvest 
(commonly  called  panic  or  depression)  they  have 
grown  bolder  and  more  insolent.  By  that  time  (1945) 
they  will  have  gained  full  stature :  your  lords  and  mas¬ 
ters  as  they  are  today,  but  as  they  will  not  hesitate  to 
assert  they  are  when  they  m.ake  their  next  harvest — 
by  1945.  Mark  the  date.  It  will  be  here  sooner  than 
you  realize.  And  that’s  all. 
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AN  EPISODE 

IN  THE  LIFE  OFACANNER 


AND  ALTHOUGH  THIS  IS  THE 
FIRST  YEAR  WE  DIO  BUSINESS 

- ^WITH  YOU  I  f — 

WANT  YOU  TO 
v/  KNOW -  V 


THAT  ALL  OF  US  APPRECIATE  THE 
SPLENDID  SERVICE  AND  PERSONAL 
INTEREST  SHOWN  OUR  COMJLANY. 

GET  OURf - 

JBQ  BUSINESSl 

7\  J  NEXT  YEAR  r  W  ,L 


SEND  THAT 
LETTER  TO 

HEEKIN 


\ 


Testimonials  are  measured  by  the  char¬ 
acter  of  people  who  write  them.  In  the  Heekin 
files  you  will  find  hundreds  of  letters  of  appreciation 
i;  for  Service  Rendered.  None  of  these  letters  dwell 

I  upon  Heekin  Cans.  They  know  they  are  good.  In- 

1  stead,  they  talk  of  Heekin  Service,  of  the  personal 

I  attention,  kindly  suggestions,  expedited  service  that 

I  has  made  Heekin  synonymous  with  Service  in  every 

cannery  using  our  cans.  And,  lest  it  be  misunder¬ 
stood,  Heekin  Service  is  not  a  mere  something 
given  to  canners  on  their  initial  order.  It  is  for  all 
time  . . .  whether  you  write  in  for  a  sample  or  con¬ 
tract  for  a  million  cans  . . .  whether  it  is  your  first 
year  or  your  tenth  year  with  Heekin.  You  deal 

HEEKIN  CANS 

(piUS  HEEKIN  PERSONAL  SERVICE 


directly  with  those  in  authority;  men  who  know  the 
canning  business  and  the  problems  of  the  canner; 
men  who  regard  the  canner  as  an  actual  part  of  the 
Heekin  Can  Company.  They  are  dependent  upon 
one  another  for  Profits  ...  for  Success.  Located 
where  shipping  facilities  are  best — for  fast  delivery 
in  any  direction.  The  Heekin  Can  Company  now 
serves  hundreds  of  canners  who  have  explicit  con¬ 
fidence  in  Heekin  Service.  If  you  are  not  one  of 
them,  probably  you,  too,  will  enjoy  dealing  with  a 
company  who  is  as  interested  in  your  success  as  in 
our  own.  THE  HEEKIN  CAN  COMPANY,  CIN¬ 
CINNATI,  OHIO. 
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Meeting  Administrative  Council  and 
State  Association  Representatives 

December  5-6-7,  1933 


The  Administrative  Council  of  the  Association  met 
at  Washington  during  the  week  of  December  5, 
at  which  time  it  had  before  it  for  discussion  and 
appropriate  action  the  proposed  canners’  basic  code, 
the  grocery  manufacturers’  code,  the  national  fisheries’ 
code,  the  proposed  amendment  of  the  Food  and  Drugs 
Act,  the  program  for  the  annual  convention,  and  vari¬ 
ous  other  Association  business. 

Upon  invitation  of  the  Association,  there  were  also 
in  attendance  officers  of  state  canners’  associations  and 
others,  which  made  the  meeting  thoroughly  representa¬ 
tive  of  the  entire  industry.  State  associations  repre¬ 
sented  included  the  Eastern  Shore  of  Virginia  Packers 
Association,  Indiana  Canners  Association,  Tennessee- 
Kentucky  Canners  Association,  Canners  League  of 
California,  Tri-State  Packers  Association,  Ozark  Can¬ 
ners  Association,  Utah  Canners  Association,  Colorado 
Canners  Association,  Wisconsin  Canners  Association, 
Minnesota  Canners  Association,  Northwest  Canners 
Association,  lowa-Nebraska  Canners  Association,  New 
York  Canners  Association,  Ohio  Canners  Association, 
Maine  Canners  Association,  Michigan  Canners  Asso¬ 
ciation,  Pennsylvania  Canners  Association,  Virginia 
Canners  Association,  and  Massachusetts  Canners  As¬ 
sociation. 

At  the  first  day’s  session  on  Tuesday  the  general 
situation  with  respect  to  the  proposed  code  was  dis¬ 
cussed  in  addresses  by  President  Marc  C.  Hutchinson, 
Secretary  Frank  E.  Gbrrell,  Judge  J.  Harry  Covington, 
Thomas  Austern,  and  James  W.  Tapp,  and  James  D. 
Dole,  of  the  Agricultural  Adjustment  Administration. 
The  meeting,  by  unanimous  vote,  adopted  a  motion  that 
the  Association  proceed  to  put  the  proposed  code  in  fin¬ 
ished  form  and  request  a  public  hearing. 

President  Hutchinson  thereafter  appointed  a  com¬ 
mittee  to  undertake  this  work,  and  another  committee 
to  consider  the  proposed  revision  of  the  Food  and 
Drugs  Act. 

The  food  law  committee  submitted  a  report  on 
Wednesday  morning  citing  the  features  in  the  Cope¬ 
land  bill  which  the  committee  believed  should  be  re¬ 
vised.  The  committee  recommended  that  Congress  be 
asked  to  legislate  separately  for  foods  rather  than  cover 
foods,  cosmetics,  and  drugs  in  a  single  bill.  Arrange¬ 
ments  were  made  for  the  recommendations  as  reported 
by  the  committee  and  approved  by  the  meeting  to  be 
presented  at  the  hearings  before  the  Commerce  Com¬ 
mittee  of  the  Senate. 

The  code  committee  submitted  a  report  covering  its 
recommendations,  which  report  was  approved.  On  the 


question  of  payment  of  piece  workers  in  the  labor  pro¬ 
visions,  a  special  committee  had  been  appointed  at  the 
time  of  the  last  conference  with  the  N.  R.  A.  represen¬ 
tatives,  and  this  committee  submitted  a  recommenda¬ 
tion,  which  was  approved. 

The  Administrative  Council  approved  the  applica¬ 
tion  of  the  salmon  and  mushroom  canners,  respectively, 
to  organize  as  sections  of  the  National  Canners  Associa¬ 
tion. 

On  Wednesday  afternoon  the  state  association  repre¬ 
sentatives  entered  upon  a  discussion  of  the  possibility 
of  effecting  industry  stabilization  through  marketing 
agreements,  and  this  discussion  was  continued  at  an 
evening  session,  at  which  Mr.  James  W.  Tapp,  of  the 
A.  A.  A.,  was  present. 

Mr.  Tapp  referred  to  a  request  he  had  made  in  a 
letter  to  the  Association  a  few  days  earlier,  that  the 
Association  proceed  with  the  organization  of  Commod¬ 
ity  Committees.  While  such  committees  would  be  on 
an  informal  basis,  provision  for  constituting  them  is 
contained  in  the  Canning  Industry  Code,  and  Mr.  Tapp 
expressed  the  belief  that  they  should  be  set  up,  so  that 
he  could  confer  with  them  regarding  any  marketing 
agreements  that  might  be  sought  respecting  canned 
foods  commodities  and  thus  avoid  unnecessary  delay  in 
preparation  for  1934  operations. 

The  meeting  approved  a  motion  that  the  Association 
request  the  state  associations  to  nominate  members  for 
such  unofficial  commodity  committees. 

One  person  each  from  the  17  state  and  geographical 
associations  represented  was  constituted  a  temporary 
committee  to  consider  how  best  to  present  the  situation 
confronting  the  canning  industry  to  the  state  associa¬ 
tions  and  how  best  to  cooperate  in  carrying  out  the 
request  of  the  Agricultural  Adjustment  Administra¬ 
tion.  Mr.  Howard  A.  Orr  acted  as  chairman  of  the 
temporary  committee  at  an  all-day  session  Thursday, 
and  was  requested  by  the  committee  to  prepare  a  state¬ 
ment  summarizing  their  discussion  and  action,  this 
statement  to  be  distributed  by  the  National  Canners 
Association  to  all  canners. 

And  here  is  the  statement: 

REPORT  OF  TEMPORARY  COMMITTEE  FROM 

STATE  ASSOCIATIONS  ON  ORGANIZATION  OF 

COMMODITY  COMMITTEE  TO  CONSIDER  SUB¬ 
JECT  OF  MARKETING  AGREEMENTS 

Pursuant  to  the  call  of  the  President,  the  Adminis¬ 
trative  Council  of  the  National  Canners  Association 
met  at  the  offices  of  the  Association  on  Tuesday,  De- 
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This 

STERLING  SIGN 
of  QUALITY 


.  .  .  is  on  all 
SPRAGUE-SELLS 
MACHINES 

• 

And  you  can  be  sure  that  every 
machine  that  bears  it  is  a  sturdy, 
dependable  unit  of  highest  quality 
built  by  the  Sprague-Sells  "second- 
to-none”  producing  organization. 
It  means  increased  profits  and  en¬ 
during  service  for  you. 

The  Sprague-Sells  line  of  canning 
equipment  is  complete  for  all 
canned  foods.  Send  for  the  S-S 
general  catalog — the  canners  ref¬ 
erence  book. 


If  it’s  used 
in  a  cannery 
SPRAGUE-SELLS 
it 


SPRAGUE-SELLS 

CORPORATION 

(Division  of  Food  Machinery  Corporation) 
HOOPESTON  •  ILLINOIS 


outsells  the  drab,  out-of-date,  commonplace  one. 
Many  labels  have  not  kept  step  with  the 
modern  trend  of  today. 


Come  to  the  BIG  SHOW !  Put  your  problem 
up  to  Specialists. 

You’U  see  the  latest  in  lithographed  packages, 
labels,  adhesive  and  labeling  machines.  All  will 
be  represented. 

A  few  hours  spent  in  this  Exhibit  will  not 
only  furnish  you  with  a  lot  of  good  ideas,  but 
they  may  also  actually  speed  up  the  sales  of 
your  products. 

You’ll  find  there  exhibits  of  seeds,  salt, 
adhesives,  containers,  labels,  and  all  kinds  of 
canning  machinery. 

We’re  looking  forward  to  having  you  with  us,  and 
will  gladly  send  information  on  reduced  fares,  or 
help  you  to  secure  good  hotel  accommodations. 

Check  coupon  helow. 

Plan  NOW  To  Come 


CANNING  MACHINERY  » 
SUPPLIES  ASSOCIATICN 


CONVENTION 


JAN. 15  TO  19  INCLUSIVE, 1934 
STEVENS  HOTEL  •  CHICAGO 


- Mail  This  Coupon  Today - 

Canning  Machinery  &  Supplies  Association 
553  W.  Randolph  Street,  Chicago,  Illinois 


□ 

□ 


Send  us  information  on  reduced  fares. 
Send  us  information  on  hotels. 


Name. 

Firm- 

City^ 


State. 
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cember  5th.  To  this  meeting  were  invited  represen¬ 
tatives  of  the  several  state  or  geographical  associations. 
Associations  in  the  following  states  or  regions  respond¬ 
ed  by  sending  representatives :  Baltimore,  California, 
Colorado,  Illinois,  Indiana,  lowa-Nebraska,  Maine, 
Michigan,  Minnesota,  Massachusetts,  New  York, 
Northwest,  Ohio,  Ozark,  Pennsylvania,  Tennessee- 
Kentucky,  Tri-States,  Utah,  Virginia,  Wisconsin. 

Secretary  Frank  E.  Gorrell  read  a  letter  from  Mr. 

J.  W.  Tapp  of  the  Agricultural  Adjustment  Adminis¬ 
tration  suggesting  that  the  Association  proceed  with 
the  organization  on  an  informal  and  unofficial  basis  of 
the  commodity  committees  contemplated  in  the  pro¬ 
posed  code  of  the  canning  industry  so  that  he  could 
confer  with  them  regarding  any  marketing  agree¬ 
ments  that  might  be  sought  respecting  canned  foods 
and  thus  avoid  unnecessary  delay  in  preparation  for 
1934  operations. 

The  Administrative  Council  then  suggested  that  the 
invited  representatives  of  the  respective  associations 
name  one  member  present  to  serve  as  members  on  a 
temporary  committee  to  consider  procedure  for  the  ac¬ 
complishment  of  the  purposes  and  desires  of  the  Agri¬ 
cultural  Adjustment  Administration. 

This  committee  met  on  the  evening  of  December  6th 
with  Mr.  Tapp  present.  The  undersigned  opened  the 
meeting  with  the  following  statement  to  Mr.  Tapp : 

“Since  the  inception  of  the  Federal  Administration’s 
Recovery  program,  the  canning  industry,  through  the 
National  Canners  Association,  has  done  everything 
within  its  power  to  conform  to  the  purposes  of  the  Act. 
The  industry  is  in  sympathy  with  the  purpose  of  the 
Act  to  gradually  increase  the  income  of  agriculture. 
The  industry  understands  it  is  the  purpose  of  the  Ad¬ 
ministration  to  bring  about  a  permanent  rather  than 
temporary  improvement  in  agriculture.  The  canning 
industry  today  is  faced  with  a  prospect  of  acute  over¬ 
production  for  the  year  1934.  If  not  arrested,  through 
some  form  of  production  control  in  marketing  agree¬ 
ments,  this  will  lead  to  extremely  serious  consequences. 
Such  over-production  would  prevent  the  canning  in¬ 
dustry  from  continuing  to  accomplish  the  primary  pur¬ 
pose  of  the  A.  A.  A.  in  respect  to  farm  income. 

“The  canner  is  in  a  very  different  position  from  pro¬ 
cessors  of  basic  agricultural  commodities  whose  raw 
product  is  available  the  year  round.  The  seasonal  na¬ 
ture  of  the  canner’s  operations  impose  a  greater  mar¬ 
keting  burden  in  securing  from  the  sale  of  his  product 
a  sufficient  amount  to  justify  an  increase  to  the 
grower.” 

The  following  question  was  then  addressed  to  Mr. 
Tapp: 

“In  your  opinion,  if  it  is  shown  to  be  essential  to 
have  control  of  production  in  order  to  effectuate  the 
purposes  of  the  Act,  to  secure  a  balanced  supply,  and 
to  preclude  demoralizing  price  levels  with  resulting 
losses  to  growers,  would  the  Administration  be  in  sym¬ 
pathy  with  setting  up  some  control  of  production 
through  allocation  or  otherwise  in  marketing  agree¬ 
ments  ?” 

Mr.  Tapp’s  reply  indicated  that  the  Administra¬ 
tion  would  be  in  sympathy  with  any  program  of 


stabilization  through  marketing  agreements  or  other¬ 
wise  which  could  be  demonstrated  to  be  feasible, 
practicable,  broadly  beneficial  to  grower  and  canner 
and  which  had  the  support  of  a  substantial  majority 
of  the  industry. 

The  ensuing  discussion  indicated  that  many  can¬ 
ners  are  under  the  misapprehension  that  a  marketing 
agreement  will  provide  assurance  of  profit  through 
fixing  of  prices  on  canned  foods.  The  concensus  of 
opinion  was  that  there  is  no  basis  in  fact  for  such 
conclusion. 

There  was  much  discussion  of  how  to  prevent  a 
return  to  the  chaotic  and  distressing  marketing  con¬ 
ditions  which  have  characterized  the  operations  of 
the  industry  during  recent  preceding  years.  It  was 
felt  that  a  diligent  effort  should  be  made  to  effect 
such  control  of  production  as  would  prevent  demor¬ 
alization  and  permanent  injury  to  the  interests  of 
both  grower  and  canner.  It  was  the  opinion  of  most 
of  those  present  that  no  plan  has  been  presented 
which  is  more  likely  to  control  production  than  some 
method  of  allocation  of  pack  through  marketing 
agreements. 

The  committee  recognized  fully  that  equitable  al¬ 
location  is  extremely  difficult,  but  suggests  that  sta¬ 
bilization  through  marketing  agreements  offers  the 
best  available  plan  for  the  canner  to  regain  and  main¬ 
tain  a  sound  financial  status.  A  reasonable  return  on 
his  investment  is  essential  if  the  canner  is  to  cooper¬ 
ate  in  furthering  the  recovery  program. 

At  an  adjourned  meeting  of  the  committee  on  De¬ 
cember  7th,  extended  consideration  was  given  to  the 
Wisconsin  Canners  Association’s  tentative  marketing 
agreement  for  canned  peas  as  explained  by  Mr.  H.  R. 
Burr,  Executive  Secretary  of  that  Association.  There 
was  also  considerable  discussion  of  how  this  agree¬ 
ment  might  be  modified  in  detail  so  as  to  be  applic¬ 
able  to  other  canned  vegetable  commodities. 

There  was  discussed  a  plan  of  allocation  of  pro¬ 
duction  which  may  be  applied  to  the  various  vege¬ 
table  commodities.  The  committee  recommended  that 
the  details  of  this  plan  be  presented  at  the  state  and 
geographical  associations’  next  meetings  by  the  rep¬ 
resentatives  who  attended  the  Washington  meeting. 

It  was  agreed  by  the  meeting  that  the  respective 
state  associations  be  requested  to  designate  for  serv¬ 
ice  on  the  informal  commodity  committees,  one  mem¬ 
ber  for  each  commodity  for  which  it  is  thought  de¬ 
sirable  to  have  a  national  commodity  committee 
formed.  It  was  agreed  that  a  meeting  of  the  com¬ 
mittee  members  thus  designated  be  held  at  the 
Stevens  Hotel  in  Chicago  on  Thursday,  January  11th, 
at  10  o’clock. 

The  names  of  members  thus  designated  should  be 
sent  promptly  to  the  undersigned,  in  care  of  the  Win- 
orr  Canning  Company,  Circleville,  Ohio;  also  to  the 
National  Canners  Association  at  Washington,  in  order 
that  it  may  communicate  them  to  Mr.  Tapp  and  main¬ 
tain  a  record  of  the  progress  and  action  taken  by  the 
various  associations. 

The  National  Canners  Association,  in  arranging  its 
program  for  the  Annual  Convention  at  Chicago  the 
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week  of  January  15th,  is  providing  for  meetings  of 
all  such  commodity  groups  as  may  desire  to  discuss 
marketing  agreements  or  other  subjects  of  common 
interest.  These  commodity  groups  will  thus  be  en¬ 
abled  to  take  such  further  action  as  they  may  desire 
with  respect  to  proposals  or  plans  resulting  from  the 
meeting  that  is  to  be  held  in  Chicago  on  January  11th. 

Howard  A.  Orr, 

Chairman,  Temporary  Committee. 

December  9th,  1933. 

RESOLUTIONS  ADOPTED 

Following  are  the  resolutions  presented  and  adopted 
at  the  meeting  of  temporary  representatives  of  state 
associations  in  Washington  on  December  7th. 

By  Mr.  Craddock:  We  recommend  controlled  pro¬ 
duction  through  marketing  quotas  and  allocation  of 
pack  to  establish  and  maintain  balance  between  the 

production  and  consumption  of . (commodity 

referred  to) . 

By  Mr.  Clapper:  It  is  recommended  by  the  dele¬ 
gates  assembled  that  upon  return  to  their  several  dis¬ 
tricts,  immediate  steps  be  taken  to  form  district  com¬ 
mittees  representing  the  several  commodities  canned 
in  such  district  and  that  meetings  be  held  for  the  pur¬ 
pose  of  whipping  into  line  such  suggestions  as  seem 
apropos,  to  take  to  a  meeting  in  Chicago  previous  to  the 
national  convention,  which  meeting  will  be  divided  into 
the  several  commodity  groups  for  the  purpose  of  there 
making  into  permanent  form  such  marketing  agree¬ 
ments  for  the  1934  season  as  it  is  hoped  may  be  con¬ 
summated  at  that  time.  It  is  deemed  that  these  steps 
are  imperative  in  view  of  the  urgency  of  the  situation. 

By  Mr.  Craddock:  The  state  associations  are  re¬ 
quested  to  send  their  representatives  to  the  Commodity 
Committee  meeting  in  Chicago,  scheduled  for  January 
11th,  10:00  a.  m..  Hotel  Stevens.  It  is  suggested  that 
one  committeeman  be  sent  from  each  state  or  geo¬ 
graphical  association  to  represent  one  specific  com¬ 
modity. 

By  Mr.  Miskimen:  That  the  present  chairman  (Mr. 
Orr)  be  retained  at  least  until  the  time  of  the  meeting 
in  Chicago,  that  he  keep  in  touch  with  the  varoius  state 
and  geographical  associations,  and  that  he  be  instructed 
to  review  the  proceedings  of  this  meeting  and  send  a 
copy  of  this  review  to  those  present  at  the  meeting  and 
also  to  some  representatives  or  state  officer  in  those 
states  or  sections  not  represented  here  today. 


AMENDMENTS  ADOPTED  FOR  CLING  PEACH 
AGREEMENT  AND  LICENSE 

MENDMENTS  to  the  marketing  agreement  and 
license  for  cling  peaches  in  California  have  been 
/  \  approved  by  Secretary  Wallace,  effective  on  De¬ 

cember  9.  They  were  requested  by  the  Cling  Peach 
Control  Committee  and  a  majority  of  the  California 
canners. 

The  agreement  and  license  are  modified  with  respect 
to  the  maximum  and  minimum  price  schedule  for  can¬ 
ners’  sales,  and  provide  an  extension  of  the  time  limit 
for  guaranty  of  prices  against  declines  on  unshipped 
orders,  goods  in  transit  and  unsold  floor  stocks. 

The  increase  in  maximum  and  minimum  prices,  ef¬ 
fective  after  January  1,  1934,  amounts  to  10  cents  per 
dozen  cans  of  No.  2i/^  Choice,  with  comparable  amounts 
of  increase  for  other  grades  and  sizes. 

The  new  price  list  carries  with  it,  according  to  the 
agreement,  a  provision  that  every  canner  must  pay  into 
a  price  increase  fund  25  per  cent  of  the  amount  of  the 
increase  on  all  canned  cling  peaches  sold  during  the 
period  in  which  the  increased  price  is  in  effect.  This 
fund  is  held  for  the  account  of  the  peach  growers  and 
must  be  distributed  pro  rata  to  all  growers  of  No.  1 
cling  peaches. 

The  price  guaranty  provision  of  the  license  is  modi¬ 
fied  to  permit  the  guaranty  of  prices  until  July  31, 
1934,  instead  of  until  December  31,  1933,  as  originally 
provided. 

The  agreement  provides  that  the  Secretary  of  Agri¬ 
culture  may  upon  his  own  initiative  or  upon  the  recom¬ 
mendation  of  the  Control  Committee,  make  changes  in 
the  maximum  and  minimum  prices  specified  in  the 
agreement  and  license.  The  present  advance  in  maxi¬ 
mum  and  minimum  prices  were  recommended  to  the 
Secretary  by  the  Control  Committee  and  accepted  after 
investigation. 

FIRE  DESTROYS  CANNERY 

The  sardine  canning  plant  of  the  Booth  Fisheries 
Co.,  Inc.,  Eastport,  Maine,  was  completely  de¬ 
stroyed  by  fire  the  night  of  December  1st.  Fire¬ 
men  were  handicapped  in  fighting  the  blaze  by  a  tem¬ 
perature  below  the  zero  mark.  Origin  of  the  fire  has 
not  been  determined.  The  plant  was  insured. 


Quality  Canning  Machinery 

We  manufacture  machinery  for  Corn, 

Peas,  Tomatoes,  Beans,  etc,  etc. 

Write  for  descriptive  matter  covering  Tuc-Robins 
Line  for  Whole  Grain  Corn  Canning  Machinery 

A.  K.  Robins  &  Company,  Inc. 


Robins 
Circle  Steam  Hoist 


Robins 

Palp  Machine 


Lombard,  Concord  &  West  Falls  Ave. 


Baltimore,  Maryland 
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Machinery  Men  s  Code  Committee 


A  JOINT  Code  Control  Committee  has  been  es¬ 
tablished  as  the  agency  of  the  code  authori¬ 
ties  of  the  canning  and  packing  machinery 
industry  and  of  the  packaging  machinery  industry 
and  trade. 

The  Chairman  of  the  Joint  Committee  is  Ogden  S. 
Sells,  Vice-President,  Food  Machinery  Corporation, 
H.  H.  Leonard,  Vice-President  and  General  Manager, 
Consolidated  Packaging  Machinery  Corporation,  is 
Vice-Chairman,  and  W.  J.  Donald,  New  York  City, 
has  been  elected  Executive  Secretary  and  Treasurer. 

The  members  of  the  Joint  Committee  representing 
the  canning  and  packing  machinery  code  authority 
are: 

Ogden  S.  Sells,  Vice-President,  Food  Machinery 
Corporation,  San  Jose,  Calif. 

John  J.  Dupps,  Jr.,  Vice-President,  Cincinnati 
Butchers’  Supply  Company,  Cincinnati,  Ohio. 

R.  A.  Sindall,  President,  A.  K.  Robins  &  Company, 
Baltimore,  Md. 

The  members  of  the  Joint  Committee  representing 
the  packaging  machinery  code  authority  are: 

H.  H.  Leonard,  Vice-President  and  General  Mana¬ 
ger,  Consolidated  Packaging  Machinery  Corporation, 
Buffalo,  N.  Y. 

Wallace  D.  Kimball,  First  Vice-President,  Stand- 
ard-Knapp  Corporation,  Long  Island  City,  N.  Y. 

Col.  F.  K.  Knowlton,  President,  M.  D.  Knowlton 
Company,  Rochester,  N.  Y. 

The  members  of  the  code  authority  of  the  packag¬ 
ing  machinery  industry  and  trade  are: 

H.  H.  Leonard,  Chairman. 

Charles  L.  Barr,  Sales  Manager,  F.  B.  Redington 
Company,  Chicago,  Ill. 

Wallace  D.  Kimball. 

Col.  F.  K.  Knowlton. 

Roger  L.  Putnam,  President,  Package  Machinery 
Company,  Springfield,  Mass. 

The  members  of  the  code  authority  of  the  canning 
and  packaging  machinery  industry  are: 

Ogden  S.  Sells,  Chairman. 

Frank  Chapman,  President,  Berlin  Chapman  Com¬ 
pany,  Berlin,  Wis. 

Lee  W.  Duer,  President,  Elgin  Manufacturing  Com¬ 
pany,  Elgin,  Ill. 

F.  H.  Langsenkamp,  President,  F.  H.  Langsenkamp 
Company,  Indianapolis,  Ind. 

W.  E.  Nicholoy,  President,  Scott  Viner  Company, 
Columbus,  Ohio. 

S.  M.  Ryder,  President,  Chisholm  Ryder  Company, 
Niagara  Falls,  N.  Y. 

R.  A.  Sindall,  President,  A.  K.  Robins  &  Company, 
Baltimore,  Md. 

At  a  meeting  of  the  Board  of  Directors  of  the  Pack¬ 
aging  Machinery  Manufacturers  Institute  in  Wash¬ 
ington,  D.  C.,  on  November  18,  1933,  Mr.  G.  Prescott 
Fuller  of  Dexter  Folder  Company  was  appointed 
director  in  charge  of  organizing  the  wire  stitcher  di¬ 
vision  of  the  Institute. 


In  addition.  President  Leonard  was  given  power  to 
establish  divisions  of  the  Institute  subject  to  further 
approval  of  the  members,  in  accordance  with  the  by¬ 
laws,  in  line  with  such  recommendations  for  divisions 
as  may  be  made  by  the  code  authority. 

The  Joint  Code  Control  Committee  and  the  code 
authorities  of  both  industries,  as  well  as  the  Pack¬ 
aging  Machinery  Manufacturers  Institute  and  the 
Canning  and  Packing  Machinery  Institute,  are  giving 
attention  to  the  definitions  of  industries  in  other  codes 
of  fair  competition  so  as  to  prevent  unnecessary  or 
potential  overlapping  in  the  jurisdictions  of  codes  and 
the  consequent  difficulties  that  would  accrue  to  the 
members  of  the  various  industries  concerned. 

A  joint  meeting  of  the  Executive  Committee  of  the 
Canning  and  Packing  Machinery  Institute  and  of  the 
Board  of  Directors  of  the  Packaging  Machinery  Man¬ 
ufacturers  Institute  was  held  in  Washington,  D.  C., 
on  November  28,  1933.  Members  of  the  code  author¬ 
ities  of  the  respective  industries  were  also  present 
and  held  a  joint  meeting  in  order  to  bring  into  being 
officially  the  Joint  Code  Control  Committee. 

Negotiations  are  under  way,  at  the  suggestion  of 
the  National  Recovery  Administration,  for  the  in¬ 
clusion  of  other  groups  in  the  respective  trade  asso¬ 
ciations  and  for  their  operation  under  the  canning 
and  packing  machinery  and  packaging  machinery 
codes  and  the  officers  and  the  code  authorities  of  the 
respective  groups  have  been  given  authority  to  con¬ 
duct  preliminary  negotiations  for  amalgamations 
with  the  institutes  as  the  occasion  may  arise. 

Plans  have  been  laid  for  a  meeting  of  the  Pack¬ 
aging  Machinery  Manufacturers  Institute  during  the 
Packaging  Exposition  and  Conference  at  the  Hotel 
Astor  in  New  York  in  the  early  part  of  March,  1934. 
The  Program  and  Arrangements  Committee  ap¬ 
pointed  by  President  Leonard  of  the  Packaging 
Machinery  Manufacturers  Institute  are: 

Chairman,  Roger  L.  Putnam,  President,  Package 
Machinery  Company. 

R.  A.  Sindall,  President,  A.  K.  Robins  &  Company. 

C.  H.  Lambelet,  Vice-President,  New  Jersey  Ma¬ 
chine  Corporation. 

On  the  problem  of  the  jurisdiction  of  codes  of  fair 
competition  the  following  basic  principles  were  laid 
down  by  the  Joint  Code  Control  Committee: 

1.  That  any  machinery  and/or  equipment,  product 
or  products  made  for  and  sold  exclusively  to  the  Can¬ 
ning  and  Packing  Industry  shall  be  required  to  be  sold 
under  the  Code  of  Fair  Competition  of  the  Canning  and 
Packing  Machinery  Industry. 

2.  That  any  product  made  for  and  sold  to  a  number 
of  industries  and/or  markets  shall  be  required  to  be 
sold  under  the  code  of  fair  competition  covering  such 
product  or  products,  such  as  the  Code  of  Fair  Competi¬ 
tion  for  the  Packaging  Machinery  Industry  and  Trade. 
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SPECIAL  MEETING  PENNSYLVANIA  CANNERS 
ASSOCIATION 

Hanover,  Pa.,  Tuesday,  December  19th,  1933,  Hotel  Richard 
McAllister,  10  A.  M. 

Canners  Permanent  Code — Marketing  Quotas  or  Allo¬ 
cation  of  Pack — Marketing  Agreement  with  the  A.A.A. 

IT  is  of  the  utmost  importance  that  every  Pennsyl¬ 
vania  canner,  also  those  Maryland  canners  who  co¬ 
operate  with  us,  attend  this  meeting.  This  meeting 
is  for  canners  and  trade  paper  representatives  only. 

The  Agricultural  Adjustment  Administration  will 
probably  specify  minimum  prices  canners  must  pay 
growers  for  1934  crops.  Growers  received  good  prices 
for  1933  crops.  All  canners  fear  this  will  lead  to  ex¬ 
cessive  acreage  and  an  excessive  1934  pack.  Too  large 
a  pack  means  an  oversupply,  declining  markets,  and 
loss  for  everyone — canners,  growers  and  everyone  else. 

A  plan  is  suggested — call  it  Allocation  of  Pack  or 
Marketing  Quotas — which  with  the  cooperation  of  the 
A.  A.  A.  is  believed  will  hold  the  1934  pack  of  canned 
vegetables  within  probable  consumptive  demand. 

It  is  to  your  interest  to  hear  about  this.  You  can 
get  this  information  if  you  attend  Pennsylvania  Can¬ 
ners  Association  Meeting,  Hanover  Pa.,  December  19th, 
Hotel  Richard  McAllister.  The  meeting  starts  at  10 
A.  M.  and  you  should  be  on  time. 

Mr.  Frank  Shook  and  Mr.  Ralph  Dulaney,  of  Tri- 
State  Packers  Association,  and  Mr.  Albert  Radebaugh 
have  been  invited  to  tell  us  at  our  meeting  what  is  pro- 


each  canner  to  make  a  moderate  pack  with  conditions 
favorable  for  a  profit  than  to  run  wild,  pack  too  much, 
and  then  be  forced  to  sell  at  a  loss. 

Every  canning  section  of  this  U.  S.  A.  will  be  can¬ 
vassed  immediately  and  when  the  advantages  of  the 
proposed  plan  are  made  clear  it  is  hoped  a  large  ma¬ 
jority  of  canners  will  immediately  accept  the  proposed 
plan.  All  of  this  must  be  done  quickly — practically 
immediately.  The  desire  is  to  have  all  this  matter 
settled  by  time  of  the  convention  of  the  National  Can¬ 
ners  Association  at  Chicago,  commencing  January  15th. 

This  is  by  far  the  most  important  matter  before 
canners. 

Certainly  attend  our  meeting  and  bring  your  neigh¬ 
bor  canners  with  you. 

Yours  truly, 

CHARLES  G.  SUMMERS,  JR.,  President. 

A  Marketing  Agreement  with  the  A.  A.  A.  and  a 
license  for  each  canner  would  tend  to  reduce — possibly 
end — bootlegging  of  contract  crops. 


posed.  Mr.  W.  A.  Free  and  Charles  G.  Summers,  Jr., 
will  tell  you  the  result  of  the  meeting  at  National  Can¬ 
ners  Association,  Washington,  D.  C.,  on  December  5th, 
6th  and  7th. 

Application  has  been  made  for  a  Code  for  Canners. 
Our  temporary  code  expires  December  31st,  1933.  If 
nothing  is  done  as  to  a  canners  code  I  understand  we 
will  work  under  either  the  grocery  manufacturers  code 
or  a  code  that  includes  drugs  and  cosmetics  with  food. 
It  is  practically  certain  we  must  work  under  some 
code.  A  code  suitable  for  the  canning  industry  will  be 
presented  and  I  hope  will  be  accepted.  Any  canners 
code  will  apply  to  all  canners — regardless  of  whether 
you  accept  it  or  not.  There  will  be  real  teeth  in  it 
and  it  will  really  be  enforced  by  legal  authorities — not 
by  canners. 

If  we  have  a  code  we  can  also  have  a  marketing 
minimum  prices  the  A.  A.  A.  specifies,  there  will  be  no 
agreement  with  the  A.  A.  A.  If  we  neglect  such  a 
marketing  agreement  then  we  will  have  to  pay  the 
control  of  pack  and  it  is  practically  certain  both  acre¬ 
age  and  pack  will  be  far  too  great  for  canned  foods 
to  sell  even  at  cost — let  alone  at  a  profit.  To  get  a 
marketing  agreement  a  substantial  proportion  of  the 
canners  must  agree.  Such  an  agreement  can  be  made 
on  basis  of  marketing  quotas  or  allocation  of  pack. 
The  approximate  quantity  of  each  canned  vegetable 
this  country  can  use  in  a  year  can  be  determined.  Such 
total  quantity  can  be  allocated  among  all  canners  on 
as  fair  a  basis  as  possible.  Certainly  it  is  better  for 


Wilt  Resistant 

ALASKA  PEAS 

We  have  a  moderate  surplus  of  1933  crop  Mary¬ 
land  and  Alcross  strains  to  offer  for  spot  or  future 
delivery. 

Our  planting  stocks  of  ALASKA  PEAS  are  FULLY 
RESISTANT  to  WILT.  This  is  a  vital  feature  to 
most  canners  in  the  older  canning  sections. 

GOLDEN  CROSS  SWEET  CORN 

The  greatest  advance  in  Sweet  Corn  since 
Golden  Bantam  was  introduced. 

A  bright  yellow  t2-rowecl  corn  with  quality  equal  to  Golden 
Bantam  in  every  way;  very  resistant  to  Bacterial  Wilt  or  Stewart’s 
Disease;  two  or  three  times  as  productive  as  Golden  Bantam 
and  only  six  days  later  in  Maturity.  Our  strain  of  this  F.  Hybrid 
is  from  the  original  Purdue  introduction. 

We  also  grow  a  full  line  of  other  Canners’  Seed 
PEAS.  BEANS,  CORN.  TOMATO.  PICKLE.  BEET, 

etc. 

Wt  solicit  your  inquiries  for  Pure-Bred  Canners’  Seeds. 

LEONARD  SEED  COMPANY 

333-335  West  35lh  Street  CHICAGO,  ILL. 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  bidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


Different  individuals  and  companies  have  vari-  hundred  stores  and  upwards  of  a  thousand  are  doing  a 
ous  means  for  building  business.  One  will  tell  good  job  in  the  main.  Once  in  a  while  forty  retailers 
you  he  sets  aside  ten  cents  per  case  as  each  sale  in  a  close  market  will  find  their  coperation  a  distinct 
is  made  and  insists  this  fund  be  spent  in  co-operative  advantage. 

advertising  by  those  firms  engaged  in  this  form  of  sales  When  the  expense  of  operation  is  asked,  you  may 
promotion.  Others  will  point  with  pride  to  the  efforts  safely  say  that  as  a  rule,  forty  per  cent  or  more  of  oper- 
they  are  making  to  fully  inform  distributors  of  what  ating  expenses  are  borne  by  manufacturers,  the  remain- 
they  are  doing  to  further  the  consumption  of  their  der  of  overhead  is  either  absorbed  entirely  by  the  spon- 
goods  by  consumers.  All  such  plans  are  usually  pro-  soring  wholesale  house  or  paid  by  retail  members  by 
ductive  of  increased  co-operation  or  sales.  means  of  a  weekly  fee.  If  the  wholesaler  getting  the 

Once  in  a  while  you  learn  of  principals  working  ef-  organization  together  is  financially  able,  absorption  of 
fectively  but  more  slowly  toward  the  goal  of  increased  all  overhead  except  the  part  carried  by  co-operating 
sales  and  profits.  Unless  you  were  on  the  inside  you  manufacturers  is  usually  the  plan  producing  the  best 
would  not  realize  the  prime  motive  behind  many  at-  results.  When  retailers  pay  a  weekly  fee  for  their 
tractive  wholesale  and  retail  setups  is  that  of  some  advertising  and  are  not  members  of  a  national  volun- 
manufacturer,  packer  or  coffee  roaster  wishing  to  draw  tary  chain  the  sponsoring  warehouse  has  more  diffi- 
valuable  distributors  more  closely  into  their  sales  or-  culty  in  suiting  members  with  the  weekly  mark-up  on 
ganizations.  Back  of  each  voluntary  chain  organiza-  items  advertised  than  is  the  case  when  the  house  pay- 
tion  you  will  often  find  not  only  the  sponsoring  whole-  ing  for  the  advertisements  suggests  the  profit  basis 
saler  but  some  one  else  who  is  an  active  promoter  of  at  which  members  should  sell  their  specials, 
the  project.  Rightly  organized,  a  voluntary  chain  group  A  typical  service,  whether  paid  for  by  retailers  in 
of  one  hundred  retail  grocery  stores  should  increase  part  or  supplied  without  charge,  consists  of  a  predeter- 
warehouse  sales  from  two  to  four  thousand  dollars  mined  amount  of  newspaper  advertising  space  weekly, 
weekly  and  right  from  the  start  of  the  group.  from  four  to  six  window  posters,  special  price  cards  for 

In  these  or  any  other  times,  such  increases  in  busi-  counter  and  window  display  and  handbills, 
ness  are  welcomed.  Any  firm  urging  such  a  movement  Each  store  member  of  the  group  must  have  identifi- 
and  seeing  it  through  to.  completion  cannot  help  but  cation  as  a  member  and  this  identification  ranges  all 
profit  in  increased  sales.  This  being  the  case,  why  the  way  from  a  cardboard  store  sign  in  the  store  in- 
not  make  a  hobby  of  encouraging  and  assisting  whole-  terior  to  identical  store  fronts  and  arrangement  of 
sale  grocers  in  the  formation  of  voluntary  chains?  store  shelving,  display  stands,  etc.  The  voluntary  chain 
To  do  this,  start  now  and  make  a  list  of  those  among  starting  a  group  may  strike  a  happy  medium  in  expense 
your  customers  who  are  working  along  this  line.  As  make  entrance  into  their  membership  more  easy 

get  their  reactions  to  the  idea  as  it  has  worked  for  sometimes  make  their  job  of  obtaining  consumer 

them.  Learn  the  good  points  in  the  method  used  by  recognition  harder.  SubstanUal,  noticeable  store  iden- 
one  and  another,  make  a  mental  note  of  the  things  all  tification  is  best  in  the  end.  Each  group  generally  has 
will  tell  you  should  be  avoided.  Get  everything  clearly  advisory  board  consisting  of  leading  members  of 

in  mind  and  then  start  selling  others  on  the  idea.  organization.  Attendance  on  meetings  of  this  board 

True,  you  will  probably  feel  that  few  if  any  of  your  usually  compulsory  but  advisable  from  a  mem- 

worthwhile  customers  are  not  operating  voluntary  ®  standpoint. 

chains  groups  but  thought  will  disclose  some  who  are  Initial  newspaper  advertising  is  often  undertaken  in 
not  but  who  should  be.  Do  not  hesitate  about  pro-  larger  space  than  is  intended  for  weekly  use  in  order 
posing  the  plan  to  some  wholesalers  who  in  your  opin-  that  housewives  may  most  quickly  know  about  the  new 
ion  may  not  be  large  enough  to  successfully  work  this  advertising  food  group  in  the  community, 
idea.  Once  in  operation  among  a  large  enough  num-  Larger  wholesalers  with  warehouse  space  to  spare 
ber  of  retail  stores  it  will  promptly  build  a  small  whole-  fit  up  a  model  store  fully  equipped  with  modern  store 
sale  business  into  a  larger  one.  However,  sixty  stores,  fixtures  and  arrange  group  visits  of  retailers.  Equip- 
all  active  and  aggressive,  is  about  as  small  a  number  ment  manufactuers  are  ready  and  anxious  to  co-operate 

as  can  be  depended  on  to  produce  the  results  possible  - 

with  constructive  and  co-operative  sales  direction.  One  ( Continued  on  page  25) 
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Wanted  and  For  Sale 

This  is  a  page  that  must  he  read  each  week  to  he  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery  Wanted  —  Machinery 


FOR  SALE— 

12  Sprague  model  5  Cutters,  six  right  and  six  left. 

4  Sprague  model  7  Silkers. 

3  six-pocket  M  &  S  Cooker  Fillers. 

1  Peerless  Rotary  Corn  Washer,  complete  with 
counter-shaft. 

13  40x96  inches  Closed  Retorts,  complete  with  ther¬ 
mometers,  steam  gauge,  and  Tag  temperature  re¬ 
gulators. 

1  Zastrow  Hydraulic  Crane. 

1  Sinclair  Scott  Nested  Grader. 

2  No.  116  Clipper  Pea  Cleaners. 

1  Sprague  16  inch  Elevator  Boot,  complete  with 
chain,  buckets,  idler,  head  and  tail  shaft. 

1  Ayars  Perfection  Pea  Filler. 

1  Ayars  Cream  Style  Corn  Shaker  for  No.  2  cans. 
1  Burt  Motor  Driven  Labeller  &  Boxer  for  No.  2  Cans. 

4  350  gallon  block  tinned  copper  Jacketed  Kettles, 
built  to  withstand  100  lbs.  steam  pressure. 

3  sets  2k  inch  Copper  Coils  for  1000  gallon  tanks, 
inner  and  outer  sections  complete. 

Warehouse  Trucks,  Line  Shafting,  Pulleys  and 
Hangers. 

This  equipment  is  all  guaranteed  to  be  in  A-1  condi¬ 
tion  and  prices  are  right. 

Address  Box  A- 1940  c/o  The  Canning  Trade. 


FOR  SALE—  Bargains  in  canning  equipment  of  all 
kinds.  Send  for  our  list  of  used  and  rebuilt  machines. 
Be  sure  to  state  products  and  operations  for  which 
you  need  equipment. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 


FOR  SALE- Bargains  in  practially  new  and  rebuilt 
Canning  Machinery.  Advise  what  you  have  to  sell 
or  exchange.  We  are  manufacturers  and  also  the 
original  rebuilt  canning  machinery  house  in  the 
country.  Write  for  catalog. 

A.  K.  Robins  &  Co  ,  Inc.,  Baltimore,  Md. 


WANTED— Canning  equipment  of  all  kinds  for  can¬ 
ning  tomatoes,  beans,  spaghetti,  hominy  and  soups. 
Summit  Products  Co. ,  Mt.  Summit,  Ind. 


WANTED— No.  2  Corn  Early  June  Pea,  and  Tomato 
Labels  ~  quote  price  --  f.o.b.  point  —  send  samples  — 
specify  quantity. 

Address  Box  A-1946  care  of  The  Canning  Trade. 


For  Sale  —  Factories 


FOR  SALE— 3  Corn  Canning  Factories  in  good  Corn 
Sections. 

No.  1— New  Vienna,  Ohio.  Thoroughly  modern,  60,000 
can  per  day  capacity,  unfailing  water  supply,  2  ware¬ 
houses;  on  main  line  B.  &  0.  between  Cincinnati  and 
Chillicothe;  on  State  Route  28. 

No.  2— Centerville,  Ohio.  Thoroughly  modern,  60,000 
can  per  day  capacity,  electric  powdered,  good  water, 
2  warehouses;  on  branch  of  Pennsylvania  Railway 
ten  miles  south  of  Day  ton ;  within  one  mile  of  State 
Route  48. 

No.  3— South  Lebanon,  Ohio.  Smaller  plant,  40,000 
oan  per  day  capacity,  good  machinery  and  water 
supply,  one  warehouse;  within  20  miles  of  Cincinnati 
and  30  miles  of  Dayton;  one  half  mile  from  main  line 
of  Pennsylvania  Railway.  For  further  information 
address 

Maple  &  Maple,  Lebanon,  Ohio 


FOR  SALE— Completely  equipped  two  line  Pea  Can¬ 
ning  Plant.  Best  location  in  South  Central  Wis¬ 
consin. 

Address  Box  A-1 944  care  of  The  Canning  Trade. 


FOR  SALE  OR  LEASE — Small  Colorado  Vegetable 
Cannery  with  extremely  low  overhead.  Only  small 
capital  required.  1933  pack  sold. 

Address  Box  A-1943  care  of  The  Canning  Trade. 


Since  1901  » 


3k[.  J.  G.JindJLcy  Co-. 

MANUFACTURERS  OF  iMtotej^PASTES  .  CLUES  &  CUMS 
1245  NORTH  TENTH  ST. 

M  1  LWAU  K  EE.  WISCONSIN 
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Situations  Wanted 

POSITION  WANTED— Looking  for  a  live  connection.  20  years 
successful  experience  in  manufacture  and  sale  of  canned  foods, 
over  five  years  successful  brokerage  experience.  Best  of  re¬ 
ferences,  financially  responsible,  large  acquaintance  among 
canners  and  canned  foods  buyers. 

Address  Box  B-1938  care  of  The  Canning  Trade. 

POSITION  WANTED -By  young  man,  experienced  in  packing 
full  line  of  fruits  and  vegetables. 

Address  Box  B-1939  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Factory  Superintendent  in  plant  can¬ 
ning  corn,  stringbeans,  apples,  etc.  Best  of  references.  Mar¬ 
ried  and  37  years  old.  Will  go  anywhere. 

F.  P.  Turner,  West  Farmington,  Me. 


SMILE  AWHILE 

rhece  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You’ll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


IT  DEPENDS 

Caller — I  saw  your  mother  going  into  a  neighbor’s 
as  I  came  down  the  street.  Do  you  know  when  she  will 
be  back? 

Bill — Yes,  ma’am,  she  said  she’d  be  back  just  as 
soon  as  you  left. 


POSITION  WANTED — As  Superintendent  or  Manager  of  pea 
canning  factory.  Long  experience  handling  peas  and  string 
beans.  Will  furnish  best  of  references  from  a  number  of  best 
canners  and  brokers  in  Wisconsin. 

Address  Box  B-1936  care  of  The  Canning  Trade. 

POSITION  WANTED  By  Factory  Superintendent.  Efficient 
producer  with  long  and  varied  experience  packing  a  general 
vegetable  line;  peas,  corn,  tomatoes,  green  beans,  beets, 
kraut  and  other  items.  Good  mechanic.  Have  installed  several 
complete  canning  plants.  Available  now. 

Address  Box  B-1937  care  of  The  Canning  Trade. 


POSITION  WANTED — As  Factory  Manager.  At  present  em¬ 
ployed;  services  available  after  December  31st,  1933.  Fully 
experienced  in  the  packing  of  all  major  lines  in  New  York  State 
and  the  Tri-States,  from  the  field  to  the  finished  product.  Can 
equip  complete  plants  and/or  renovate  old  plants  to  manufacture 
under  the  most  efficient  methods  of  canning  to  secure  lowest 
possible  costs,  highest  quality  and  under  sanitary  conditions. 
Will  consider  any  proposition  large  or  small  with  a  progressive 
company. 

Address  Box  B-1945  care  of  The  Canning  Trade. 


THE  BOOK  YOU  NEED  I ! 

Complete  Course  in  Canning.” 

5fh  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 


HANSEN  CANNING  MACHINERY  CORP. 

CEDARBURG,  WISCONSIN 


A  SUDDEN  CHANGE 

Judge  (in  traiRc  court) — I’ll  let  you  off  with  a  fine 
this  time,  but  another  day  I’ll  send  you  to  jail. 

Driver — Sort  of  a  weather  forecast,  eh.  Judge. 
Judge — ^What  do  you  mean? 

Driver — Fine  today — cooler  tomorrow. 


FORE! 

Mrs.  Fury  lived  well  up  to  her  married  name.  Fol¬ 
lowing  one  of  her  outbursts  her  husband  asked : 
“Helen,  how  was  it  I  never  discovered  this  trait  of 
yours  during  our  courtship  days?  How  did  you  re¬ 
strain  yourself?” 

“Well,”  replied  the  Mrs.,  “I  used  to  go  upstairs  and 
bite  pieces  out  of  the  top  of  the  oak  dresser.” 

POOR  FISH 

“I’ve  eaten  beef  all  my  life  and  now  I’m  as  strong 
as  an  ox.” 

“That’s  funny.  I’ve  eaten  fish  quite  a  bit  and  I  can’t 
swim  a  stroke.” 

Mrs.  Freshwed — Dear,  the  doctor  has  ordered  me  to 
the  seashore. 

Him — ^Why,  you’re  not  run  down  or  tired  out  .are 
you? 

Her — No,  but  I  shall  be  by  the  time  I  get  my  trunks 
packed. 

“Hello,  Smith,  how  are  you?”  exclaimed  Jones. 
“Don’t  see  you  worknig  in  the  garden  these  days,  and 
you  never  come  to  see  us  any  more.” 

“Well,  old  top,”  replied  Smith,  “it’s  not  through  bad 
feeling  or  anything  like  that.  The  fact  is  that  you  and 
Mrs.  Jones  have  borrowed  so  many  things  from  my 
wife  and  me  lately,  that  when  I  see  the  inside  of  your 
place  it  makes  me  homesick.” 

A  QUESTION  OF  TASTE 

“And  you  don’t  know  anything  about  religion?” 
queried  the  missionary. 

“Well,  we  got  a  little  taste  of  it  when  the  last  mis¬ 
sionary  was  here,”  replied  the  cannibal  chieftain. 


BOOTH  No.  43 
At  the  Canners  Convention 
January  15th  to  19th. 


Landreths^  Seeds 


The  Karl  Kiefer  Machine  Co.,  Cincinnati,  ohio 


— will  again  be  an  exhibit  of  the  most 
modern  and  advanced  developments 

tor  liquid  and  semi-fluid  food  products.  Of  special  interest  will  be  — 

The  Kiefer  Catsup  and  Tomato  Juice  Filler  (above)  -  the  improved 
vacuum  method  of  filling  without  waste,  no  bad  bottles,  solid  pack. 
Shown  here  and  at  the  Show  with  the  Kiefer  Automatic  Bottle 
Sterilizer. 

The  new  Vari-Visco  Filling  Machine  (opposite)  for  mayonnaise  - 
mustard  -  jelly  -  lard  -  apple  butter  -  etc.  The  machine  that  not  only 
fills  accurately,  cleanly  and  rapidly  but  can  be  changed  for  different 
size  packages  in  a  moment,  simply  by  turning  a  hand-wheel. 


If  you  need  Seeds  of  any  variety  for  planting 
next  Spring  or  Summer,  please  write  us  for  prices. 

Bear  in  mind  we  are  general  seed  Growers 
growing  all  varieties  of  Seeds.  No  one  has  better 
strains,  no  one  has  Seeds  of  higher  vitality.  Our 
prices  are  in  line  with  other  good  Growers.  Now 
remember  us,  and  if  you  need  seeds  of  any 
variety,  please  write  us  and  give  us  the  opportun¬ 
ity  of  quoting. 

Some  think  we  grow  only  Tomato  Seed.  This 
is  not  true,  we  grow  all  varieties  of  Seeds  and 
have  for  1  50  years. 


D.  LANDRETH  SEED  COMPANY,  K 

Oldest  Seed  House  In  America  Founded  1 784 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 


Comments  Rather  Than  a  Review  Since  Trading  Is  So  Light — 
Understand  What  Is  Being  Done  To  Help  You 
And  Get  Ready  To  Cooperate 

I  ABORING — The  average  canner  sitting  quietly  and 
I  comfortably  at  home  has  no  conception  of  the 
amount  of  work  that  is  being  done  by  fellow  can- 
ners  to  bring  the  industry  into  line,  both  as  to  the 
Code  and  to  Marketing  Agreements.  Many  canners 
feel  that  the  Government  urging  in  this  direction  is  all 
uncalled  for  and  an  unwarranted  interference  with 
private  business ;  but  such  thinkers  are  only  furnishing 
definite  evidence  that  they  are  totally  unaware  of  the 
real  conditions  which  exist.  You  don’t  know  how  badly 
you  need  the  Government  in  this  role,  and  when  you 
learn  you  will  be  fully  grateful  and  appreciative,  just 
as  have  numerous  other  industries,  once  they  learned 
the  real  inside  of  things  as  they  are.  This  is  the  first 
time  in  a  long  life  that  business  has  been  called  upon 
to  clean  itself  up,  to  clean  house,  and  the  effort  has  dis¬ 
covered  an  amount  of  sludge  and  dross  such  as  you 
never  dreamed  existed.  Canners  have  gone  down  to 
Washington,  in  response  to  the  summons,  filled  with 
resentment  and  ready  to  raise  — ell,  and  they  have 
remained  to  thank  the  gentlemen  in  charge  for  their 
generous  service  in  trying  to  save  the  situation.  And 
then  they  come  back  to  their  fellow  canners  changed 
men  because  they  have  seen,  have  been  made  to  see 
what  a  position  we,  as  an  industry,  are  in,  and  that  if 
something  is  not  done  1934  will  be  a  sad  year  for  every 
canner  in  the  business  now.  This  is  not  said  to  alarm 
you ;  it  is  said  to  make  you  think  straight  in  this  matter, 
or  to  at  least  to  withhold  your  criticisms  until  you  know 
what  you  are  talking  about,  and  above  all  not  to  be 
mislead  by  a  lot  of  sore-head  politicians,  “Tories”  as 
they  have  very  properly  been  called. 

The  week  has  been  largely  taken  up  by  the  meeting 
of  the  Tri-State  Packers  Convention  in  Philadelphia, 
and  you  may  take  our  word  for  it  that  not  a  canner 
present  on  Thursday  morning  the  14th,  when  Mr.  Tapp 
of  the  A.  A.  A.  addressed  the  meeting,  and  when  a 
number  of  hard-working  canners  who  had  attended  im¬ 
portant  canner  meetings  on  this  subject,  joined  in  the 
debate,  can  see  anything  now  except  the  matters  there 
discussed.  Market  consideration  and  prices  paled  into 
insignificance — unless  something  is  done  and  done 
soon,  and  that  something  is  the  arranging  of  a  Mar¬ 
keting  Agreement.  Committees  of  canners  from  every 
section  of  the  country,  covering  all  items,  have  this  in 
charge,  and  so  the  matter  is  in  good  hands  and  you  will 


be  well  cared  for,  not  imposed  upon ;  but  you  must  be 
ready  to  comply.  None  will  escape.  Just  because  you 
are  not  a  member  of  any  of  these  associations  will  not 
let  you  out ;  these  things  are  to  be  done  to  embrace  the 
entire  industry,  all  of  it.  But  it  is  an  industry  move ; 
not  a  Government  imposition.  When  the  industry  has 
prepared  the  plans  which  it  believes  will  bring  the  re¬ 
sults  that  must  be  secured,  then  the  Government  will 
give  its  approval,  and  what  is  more  will  lend  its  au¬ 
thority  to  enforce  them.  No  individual  canner  will  be 
allowed  to  run  wild,  like  a  bull  in  a  china  shop,  and 
why  should  he?  He  will  co-operate  with  his  fellow 
canners,  for  his  own  good  and  theirs  as  well,  or  be 
stopped.  A  lot  of  men  have  a  badly  mistaken  idea  of 
democracy :  they  think  that  it  is  a  license  to  do  as  they 
please,  without  any  regard  to  their  fellow  man.  De¬ 
mocracy  means  that  all  men  band  themselves  together 
to  afford  protection  and  to  insure  progress,  and  to  ward 
off  the  enemy.  The  fellow  who  insists  upon  going  it 
alone  belongs  in  the  enemy  camp. 

Many  of  the  leading  canners  and  brokers  were  at 
the  meeting,  but  no  one  heard  much  about  canned  foods 
sales  or  efforts  to  sell.  They  all  feel  that  after  the 
turn  of  the  year  buying  will  be  resumed;  everyone 
realizes  what  a  tremendous  improvement  exists  today 
as  compared  with  a  year  ago  when  No.  2  tomatoes  were 
weak  at  52i/ic  and  corn  at  45c,  and  other  items  accord¬ 
ingly.  They  know  that  banks  are  not  popping  all 
around  them  every  day,  or  that  fine  old  firms  or  houses 
are  failing  right  and  left.  They  know  how  much  bet¬ 
ter  it  is,  and  they  are  contented. 

It  is  not  uncommon  to  hear  men  say  that  they  will 
have  a  real  Christmas  this  year  for  the  first  time  in 
some  years,  and  that  is  a  good  spirit.  There  is  not 
much  business  passing  in  canned  foods,  but  who  cares  ? 
When  it  starts  again  it  will  start  upon  a  scale  of  prices 
just  a  little  higher  than  those  ruling  today,  and  that 
means  very  much  higher  than  they  were  a  year  ago. 
And  retailers  know  that  there  is  no  slow-up  in  popular 
demand  for  the  goods,  despite  the  propaganda  of  the 
fresh  vegetable  people  and  which  so  many  unwittingly 
spread  in  this  industry.  They  heard  about  the  won¬ 
derful  march  of  the  fresh  vegetable  business  and  the 
steady  decline  of  the  canned  foods ;  and  then  they  were 
fed  green  peas  and  green  stringless  beans,  so  called, 
so  tasteless  and  so  insipid  that  they  wondered  if  the 
consuming  public  is  as  foolish  as  these  boosters  insinu¬ 
ate  ;  and  if  it  is  then  that  they  had  better  change  their 
flavorfull  canned  foods  into  similar  insipid,  tasteless 
ones.  We  have  said  this  fresh  vegetable  talk  is  the 
bunk,  and  we  mean  that  it  is  the  bunk.  Except  that 
it  means  that  the  canners  must  pack  the  vegetables 
when  they  are  at  their  prime  with  all  their  full  flavor ; 
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label  them  intelligently;  and  that  if  they  will  do  that 
the  public  will  show  which  they  prefer,  as  they  are 
doing  today. 

We  hope  the  Babe  of  Bethlehem  will  bring  you  and 
yours  the  richest  of  blessings,  to  remain  with  you 
every  day  of  the  New  Year. 

ji  jt 

NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Food  Trades  Pleased  Over  Code  Changes — Activity  in  Peach 
Buying  Expected — Canned  Foods  Prices  Unchanged — Shrimp 
Prices  Break  Again 

New  York,  December  14,  1933. 

Market — with  immediate  action  on  the  codes 
governing  the  grocery  trade  in  view  following 
the  transfer  of  authority  over  the  food  codes 
from  the  A.  A.  A.  to  the  N.  R.  A.,  a  more  optimistic 
feeling  was  noted  in  trade  circles  here  this  week 
although  activity  continued  confined  to  normal  sea¬ 
sonal  dullness.  Approval  of  the  codes  will  open  the 
way  for  orderly  trading,  it  was  pointed  out. 

Prices  continue  firm  to  strong  and  with  peaches, 
under  Government  sanction,  moving  higher  on  January 
2,  higher  postings  for  other  items  also  in  a  strong  sta¬ 
tistical  position  seem  more  than  likely.  First  hands 
have  been  very  successful  in  maintaining  stable  price 
schedules  on  the  main  items  and  a  resumption  of  more 
active  demand  will  push  quotations  into  higher  ground, 
according  to  present  indications. 

CODE — News  that  authority  over  the  three  codes  for 
the  grocery  trade  had  been  transferred  from  the 
A.  A.  A.  to  the  N.  R.  A.  was  hailed  with  satisfaction  by 
wholesale  grocers  here.  Their  pleasure  was  war¬ 
ranted,  for  within  a  short  time  after  submission  of  the 
matter  to  General  Johnson  and  his  aides,  a  satisfactory 
agreement  had  been  reached  with  representatives  of 
the  trade  and  the  measure  was  ready  to  go  before  Presi¬ 
dent  Roosevelt  for  his  consideration.  The  proposed 
code  will  be  submitted  to  the  President  in  the  imme¬ 
diate  future,  other  codes  having  the  floor  now. 

Several  provisions  in  the  wholesale,  retail  and  manu¬ 
facturers’  grocery  codes  objectionable  to  the  trade  have 
been  removed,  among  them  the  section  giving  the  Sec¬ 
retary  of  Agriculture  complete  control  of  the  grocery 
industry  and  that  which  would  have  imposed  on  the 
industry  provisions  of  the  Tugwell  revision  of  the  Food 
and  Drugs  Act,  proposed  by  the  A.  A.  A. 

PEACHES — No  general  move  towards  covering  fu¬ 
ture  needs  on  canned  peaches  was  noted  in  the  trade 
here  during  the  past  week  despite  the  approval  of  the 
proposed  price  advances  on  January  2  by  Secretary  of 
Agriculture.  Under  the  approved  list,  21/2S  will  be 
marked  up  10  cents  per  dozen;  smaller  sizes  5  cents, 
and  10s  up  25  cents  per  dozen. 

However,  increased  activity  is  expected  in  the  clos¬ 
ing  half  of  the  month.  Under  the  guarantees  against 
lower  prices  offered  buyers  which  cover  floor  stocks  up 
to  July  31  next,  buyers  with  short  stocks  are  hardly 


likely  to  miss  such  an  opportunity.  While  it  is  true 
that  peaches  have  not  moved  in  retail  consuming  circles 
as  well  as  might  have  been  expected,  there  doesn’t 
seem  to  be  the  slightest  possibility  of  any  collapse  of 
the  peach  control  plan. 

Trade  resistance  to  the  advance,  therefore,  seems 
to  be  useless.  If  they  want  stocks,  and  eventually 
they  must  have  them,  they  will  have  to  meet  the  estab¬ 
lished  code  price. 

GRAPEFRUIT — Continues  to  move  along  in  fairly 
good  shape  although  few  buyers  are  taking  any  but 
spot  needs.  Little  speculative  interest  in  the  market  is 
reported  despite  the  rumors  of  higher  prices  after  the 
turn  of  the  year.  Packers  are  maintaining  a  strong 
price  list  with  no  price  cutting  in  evidence  as  yet. 
January  price  lists  are  due  shortly,  it  is  said. 

The  local  trade  prefers  the  late  fruit  and  is  none  too 
eager  to  sign  up  on  stocks  packed  early  in  the  season. 

VEGETABLES — Prices  of  the  major  items  continue 
largely  unchanged  with  fluctuations  small  and  trading 
listless.  The  favorable  statistics  on  the  1933  corn 
pack  issued  last  week  by  the  Department  of  Commerce 
furnished  added  strength  to  the  market  position  of 
canned  corn.  Peas  and  tomatoes  are  strongly  held  at 
the  established  price  lists. 

FRUIT — Quotations  on  Northwest  Royal  Anne 
cherries  softened  somewhat  during  the  week,  sliding 
off  to  around  $1.40,  coast,  for  both  fancy  and  choice 
21/2S.  Northwestern  apples  are  well  held. 

SHRIMP — Despite  the  low  offerings  of  large  shrimp 
that  hit  the  local  market  after  the  announcement  of  the 
collapse,  for  the  time  being,  at  least,  of  the  movement 
to  curb  cut-throat  competition  through  the  organiza¬ 
tion  of  a  sales  exchange,  the  trade  showed  little  interest 
in  this  item. 

Small  and  medium  size  shrimp,  being  in  compara¬ 
tive  scarcity,  were  not  affected  as  badly  as  were  quota¬ 
tions  on  large  shrimp  which  broke  to  new  lows.  Rou¬ 
tine  interest  only  will  be  shown  in  shrimp  until  the 
market  situation  is  clarified,  buyers  being  amply  cov¬ 
ered  on  current  needs  and  evincing  no  desire  to  make 
any  unnecessary  futures  commitments. 

FISH — ^Wire  reports  from  the  Pacific  Coast  disclose 
that  the  tuna  fish  industry  has  decided  to  suspend 
activity  at  once,  pending  action  by  Government  offi¬ 
cials  on  its  appeal  for  an  immediate  embargo  on  im¬ 
portations  of  tuna  fish.  In  support  of  their  plea,  tuna 
fish  packers  charged  that  imported  stocks  are  produced 
at  costs  far  below  those  under  which  American  pack¬ 
ers  operate. 

Salmon  packers  are  maintaining  prices  despite  the 
fact  that  this  itenl  is  in  slight  demand,  due  to  the  nor¬ 
mal  seasonal  factors.  Little  difficulty  in  maintaining 
a  stable  price  list  until  activity  picks  up  is  anticipated, 
according  to  present  indications. 


YOU  Have  it  at  your  finger  tips 

for  its  all  in  the 

1933  ALMANAC 

use  yours  for  all  canning  data 
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CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

A  Healthy  Feeling  Prevails  General  Market — Proposed  Food 
Law  Opinions  Vary — Statistics  Give  Added  Strength  to  Corn — 
Cherry  Packers  Optomistic — ^Tomatoes  and  Peas 
Stronger — Pears  Getting  Attention 

Chicago,  December  14th,  1933. 

A  NATIONAL  SYMPHONY— The  following  ap¬ 
peared  in  a  House  Organ  as  edited  by  Edwin  C. 
Barnes  &  Bros.  Don’t  you  think  you  should  re¬ 
print  it,  Mr.  Editor? 

“A  great  orchestra  was  tuning  up.  Through  the 
concert  hall  sounded  a  babble  of  discordant  notes 
— ^the  high  trilling  of  flutes,  the  plaint  of  wood¬ 
winds,  the  thrum-thrum  of  violin  strings.  Then 
the  leader  appeared.  He  raised  his  baton.  And 
instantly  the  entire  orchestra  glided  into  the  har¬ 
monious  opening  measures  of  a  majestic  sym¬ 
phony. 

“Something  like  that  is  happening  to  America 
today.  Before  the  advent  of  the  N.  R.  A.,  we  were 
all  ocuppied  with  our  own  struggle,  careless  of 
organized  effort,  each  playing  a  lone  hand.  But 
a  leader  appeared.  His  baton  is  raised.  And  un¬ 
der  the  guidance  of  President  Roosevelt  the  im¬ 
pressive  opening  measures  of  the  N.  R.  A.  sym¬ 
phony  are  reaching  and  inspiring  the  country. 
Each  of  us  has  his  individual  responsibility  in 
this  great  national  symphony.  We  have  entrusted 
the  leadership  to  the  hands  of  the  President  but, 
like  the  members  of  an  orchestra,  we  each  have 
our  own  part  to  play.  On  our  ability  and  willing¬ 
ness  to  play  well,  depends  the  success  of  the 
N.  R.  A.” 

GENERAL  MARKET — There  has  been  some  activ¬ 
ity  during  the  past  week  in  Grapefruit,  No.  10  Tomato 
Puree  and  Pacific  Northwest  Pears.  Outside  of  this, 
the  buying  has  simply  been  for  fill-in  requirements. 
A  general  healthy  feeling  prevails  and  everyone  is  cop- 
fident  that  the  New  Year  will  start  off  with  a  bang. 
Some  of  our  local  buyers  seem  more  concerned  with 
selling  and  moving  out  their  merchandise  than  acquir¬ 
ing  additional  tonnage,  but  that  is  only  natural  at  this 
season.  The  statistical  strength  of  practically  every¬ 
thing  in  the  canned  foods  line  makes  for  that  continu¬ 
ing  firmness  which  has  characterized  the  market  for 
the  past  month  or  more. 

THE  NEW  PROPOSED  FOOD  LAW— When  buyers 
and  brokers  haven’t  anything  to  do,  this  subject  arises 
and  many  and  varied  are  the  thoughts  expressed.  One 
old  timer  remarked  that  he  wasn’t  going  to  pay  any 
attention  to  all  the  talk  until  the  exact  facts  were 
known,  as  he  recalled  that  25  or  30  years  ago  when 
the  present  law  was  being  discussed,  all  kinds  of  knock¬ 
ers  were  shouting  from  the  hilltops.  Those  same 


knockers  later  on  had  to  retract  their  statements. 
Possibly  it  will  be  the  same  way  this  time. 

CORN — Of  course,  the  all-important  feature  in  this 
market  was  the  publication  of  the  1933  statistics.  It 
has  only  caused  the  firmness  that  has  ruled,  to  gain  in 
strength.  The  industry  now  has  had  two  compara¬ 
tively  short  packs  and  values  should  be  more  than 
maintained  for  the  next  eight  or  ten  months.  Market 
prices  are  the  same  as  last  reported. 

MICHIGAN  RED  SOUR  PITTED  CHERRIES— A 
broker  who  attended  the  meeting  of  the  Michigan  Can- 
ners  Association  last  week  reported  that  the  cherry 
canners  were  feeling  quite  optimistic  and  that  the 
unsold  stocks  in  both  No.  2  tin  as  well  as  No.  10  tin 
red  sour  pitted  cherries  would  move  out  readily,  even 
in  the  face  of  sluggish  distribution  of  the  past  60  days. 

TOMATOES — Interest  is  developing  in  the  few  re¬ 
maining  spots.  No.  2  tin  standards  that  were  avail¬ 
able  at  75  cents  f.  o.  b.  Indiana  and  Illinois  canneries 
a  week  ago,  have  been  cleaned  up  and  it  is  reported  that 
nothing  under  80  cents  in  the  way  of  a  good  full  stand¬ 
ard  quality  is  now  available.  Some  No.  10  tin  standard 
tomato  business  was  also  recorded  in  Chicago  this  past 
week  on  the  basis  of  $4.00  f.  o.  b.  Indiana  cannery. 
Canners  in  the  Hoosier  State  report  an  unusual  amount 
of  inquiries  and  sales  for  this  season  of  the  year. 

PEAS — A  demand  continues  for  anything  in  the  way 
of  a  standard  pea  (it  doesn’t  make  any  difference  what 
the  sifting  is)  at  $1.05/$1.10  Wisconsin  cannery.  A 
few  lots  are  coming  to  light  at  that  basis.  Rumor  has 
it  that  a  half  dozen  of  the  smaller  canners  in  Wisconsin 
have  made  overtures  for  future  business  but  definite 
quotations  have  not  been  forthcoming.  The  seed  situa¬ 
tion  is  still  acute  and  your  reporter  was  told  one  day 
last  week  by  a  prominent  factor  that  he  had  been  ad¬ 
vised  that  sweet  peas  had  been  imported  even  from 
England,  so  short  was  the  available  stock  in  this 
country. 

PEARS  (Pacific  Northwestern) — A  broker  promi¬ 
nent  in  the  distribution  of  pears  from  Oregon  and 
Washington  reports  that  the  total  pack  of  this  fruit  in 
that  section  was  approximately  two  million  cases  this 
year  and  only  a  negligible  quantity  is  unsold.  Pears 
have  been  rapidly  forging  to  the  front  and  perchance 
has  hurt  the  consumption  of  peaches  and  pineapple. 
Probably  our  friends  from  the  Hawaiian  Islands  would 
not  admit  it  but  it  might  be  worth  while  for  them  to 
investigate.  Naturally,  with  a  closely  cleaned  up  sit¬ 
uation,  the  market  is  very  firm  and  desirable  counts 
in  No.  21/2  choice  and  No.  21/2  fancy  are  already  prac¬ 
tically  unobtainable. 

PERSONALS — Some  of  the  big  shots  from  the  Pa¬ 
cific  Coast  that  made  the  recent  trip  to  Washington 
were  seen  in  Chicago  this  past  week.  We  refer  par¬ 
ticularly  to  Mr.  Chase  of  Richmond-Chase  Co.,  Cali¬ 
fornia;  C.  E.  Hume  of  G.  W.  Hume  Company,  Cali¬ 
fornia;  Mark  Ewald  of  Olympia  Canning  Co.,  Wash¬ 
ington. 
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GULF  STATES  MARKET  For  this  reason,  oysters  are  not  canned  at  the  opening 

of  the  season  in  September  and  October,  because 
By  “BAYOU”  oysters  are  usually  poor  at  this  time  of  the  year.  It 

Special  Correspondent  of  "The  Canning  Trade”  may  be  seen  from  this  that  COVe  oysterS  are  put  up 

when  they  are  in  their  prime  and  consumers  can  de- 
Shrimp  Packing  Gives  Way  to  Oysters — Pack  Moving  Nicely —  pend  on  getting  oysters  at  their  best  when  they  eat 
Season  Favorable  for  Good  Quality.  ^.QYg  oysters. 


Mobile,  Ala.,  December  14,  1933. 

SHRIMP — The  shrimp  pack  in  this  section  has 
slowed  down  to  where  it  is  practically  out  of  the 
the  picture  and  sea  food  factories  in  Alabama 
and  Mississippi  that  are  in  position  are  devoting  all 
of  their  time  to  the  canning  of  oysters. 

The  greater  part  of  the  shrimpers  have  knocked 
off  fishing,  as  the  supply  of  shrimp  has  been  too  irregu¬ 
lar  of  late  and  the  catches  have  not  justified  the  ex¬ 
pense  and  time  involved  in  the  operation  of  their 
boats  in  the  shrimp  fishing. 

The  market  on  shrimp  is  unchanged  and  no  change 
is  expected  for  weeks  to  come. 

During  the  holidays,  the  sale  of  practically  all  sea 
foods,  with  the  exception  of  oysters,  slumps  and  why 
this  is  the  case,  it  is  hard  to  explain.  Some  years  it 
is  worse  than  others  and  this  year  it  is  very  noticeable. 
On  the  other  hand,  the  sale  of  oysters  takes  a  hike  and 
the  peak  of  the  oyster  business  is  from  the  middle  of 
November  until  Christmas.  After  Xmas  the  oyster 
business  starts  slacking  up  and  the  sale  of  other  sea 
foods  picks  up.  Wild  game  and  hog-killing  time  on  the 
farms  are  probably  the  two  outstanding  reasons  for 
the  reduction  of  sea  food  consumption  in  the  fall  and 
winter  seasons. 

The  price  of  canned  shrimp  is  90c  per  dozen  for 
small ;  $1  per  dozen  for  medium  and  $1.10  per  dozen 
for  large,  f.  o.  b.  cannery. 

OYSTERS — And  are  they  good?  Oh  boy!  They 
are  just  right.  Plenty  of  meat  on  them  and  not  too 
fat  to  kill  the  delicious  fiavor  of  them. 

Oysters  loose  some  of  their  flavor  as  they  get  fat 
and  for  this  reason,  real  fat  oysters  require  salt  to 
season  them,  but  at  present  oysters  have  just  the 
right  amount  of  fat  and  the  right  amount  of  flavor 
hence  they’re  delicious. 

The  oyster  pack  in  Alabama  and  Mississippi  is  mov¬ 
ing  along  in  nice  shape  and  as  a  good  many  of  the 
shrimpers  have  knocked  off  shrimping  and  have  gone 
oystering,  it  will  increase  the  supply  of  ray  material 
for  the  canneries. 

The  oyster  canning  game  is  one  that  needs  plenty 
of  raw  material  ahead  in  order  to  operate  success¬ 
fully,  because  oysters  being  so  heavy  and  bulky  in  the 
shell,  it  requires  a  great  deal  of  waste  labor  to  handle 
it.  In  other  words,  there  is  a  good  deal  of  waste  prod¬ 
uct  in  handling  oysters.  For  instance,  the  yield  of  a 
barrel!  of  shell  oysters  that  weigh  about  300  pounds 
is  only  from  14  to  20  small  cans  of  canned  oysters, 
therefore  there  is  the  handling  of  approximately  300 
pounds  of  waste  weight  in  the  shells  to  get  about  five 
pounds  of  cooked  oyster  meat. 

The  fatter  and  more  plump  an  oyster  is,  the 
greater  is  the  yield,  so  oysters  have  to  have  a  certain 
amount  of  pieat  before  they  can  be  canned  profitably. 


Mr.  Mark  Skrametta  of  Biloxi,  Mississippi,  who  is 
operating  the  old  “Sea  Food”  canning  plant  at  Bayou 
La  Batre,  Alabama,  has  been  canning  a  good  many 
oysters  in  the  short  time  that  he  has  been  operating 
the  factory  in  Alabama.  He  has  also  packed  some 
shrimp  and  all  in  all,  he  has  no  doubt  found  his  move 
to  Bayou  La  Batre  a  good  one. 

Bayou  La  Batre  is  gradually  coming  back  to  its 
old  importance  as  a  sea  food  canning  community  as 
there  have  been  four  sea  food  canneries  in  operation 
this  season  and  a  greater  number  is  expected  next 
year. 

The  price  of  cove  oysters  in  95c  per  dozen  for  4 
ounce;  $1  for  5  ounce;  $1.90  for  8  ounce  and  $2  for 
10  ounce,  f .  0.  b.  factory. 
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CALIFORNIA  MARKET 

By “BERKELEY” 

Special  Correspondent  of  "The  Canning  Trade” 

Crops  Back  in  the  Picture — Business  Quiet — Peach  Growers 
Get  the  Price  Benefit — ^The  New  Prices — Pear  Prices  Soften — 
Pumpkin  Canning  Over — B.  C.  Salmon  Packs 

San  Francisco,  December  14,  1933. 

ROP  WORRIES — While  heavy  storms  have  vis¬ 
ited  the  Pacific  Northwest,  California  has  had 
but  little  rain  this  season  and  farmers  are 
commencing  to  have  their  anxious  moments.  Few 
crops  are  actually  suffering  from  lack  of  moisture, 
but  rain  would  permit  the  commencement  of  plowing 
and  other  farm  work.  Lack  of  rain  has  had  an  adverse 
effect  on  the  crop  of  winter  spinach  and  the  pack  of 
this  is  proving  lighter  than  was  expected,  considering 
the  acreage  planted.  Contracts  are  being  let  for  spring 
spinach  and  the  acreage  promises  to  be  about  the  same, 
or  a  little  more  than  for  last  spring. 

THE  MARKET  —  Canners  who  expressed  the 
opinion  a  couple  of  months  ago  that  little  more  busi¬ 
ness  on  canned  fruits  was  to  be  expected  before  the 
end  of  the  year  made  a  very  good  guess.  Business  for 
some  time  has  been  very  slow  and  of  a  routine  nature, 
with  sales  in  dozen  case  lots,  rather  than  in  carloads. 
The  trade  bought  freely  early  in  the  season  and  is  still 
drawing  on  these  purchases.  Accurate  figures  on  con¬ 
sumption  are  difficult  to  obtain  but  it  is  the  general 
understanding  that  this  has  scarcely  been  up  to  expec¬ 
tations,  considering  the  fruit  list  as  a  whole.  Talk  of 
higher  prices  has  been  in  the  air  for  some  time,  but 
this  has  not  stimulated  buying  on  the  part  of  the  job¬ 
bing  trade.  The  recent  application  of  California  peach 
interests  for  permission  to  increase  peach  prices  under 
the  A.  A.  A.,  the  increase  to  become  effective  January 
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2,  created  no  excitement  and  but  little  added  business. 
Now  that  permission  has  been  granted  some  increased 
business  will  come,  as  a  matter  of  course,  but  no  rush 
is  expected. 

PEACH  PRICES — Cling  peach  growers  of  the  State 
will  benefit  to  the  extent  of  about  $200,000  as  a  result 
of  the  increase  in  prices  for  canned  peaches  authorized 
during  the  week  by  the  special  crops  section  of  the 
A.  A.  A.  The  increase,  which  becomes  effective  Janu¬ 
ary  2,  is  to  be  on  the  basis  of  10  cents  a  dozen  on  No. 
21/2  fancy,  choice  and  standards.  Growers  are  to  share 
pro  rata  in  the  $900,000  represented  by  the  increased 
price  on  the  4,500,000  cases  in  the  hands  of  canners, 
being  alloted  25  per  cent  in  the  increase.  Neither  they, 
nor  canners,  will  get  an  added  benefit  from  peaches 
sold  between  now  and  the  end  of  the  year,  so  the  bene¬ 
fits  to  growers  are  expected  to  be  scaled  down  to  about 
the  $200,000  mark.  The  price  increase  is  based  upon 
the  additional  price  that  must  be  paid  for  cans,  on 
increased  carrying  costs,  insurance  and  labor. 

The  minimum  prices  commencing  the  first  of  the 
year  will  be,  as  follows :  No.  21/^  fancy,  $1.60 ;  No.  214 
choice,  $1.40;  No.  2^4  standard,  $1.30;  No.  21/4  second, 
$1.10;  No.  2^2  water,  $1.05;  No.  10  fancy,  $5;  No.  10 
choice,  $4.60;  No.  10  standard,  $4.25;  No.  10  water, 
$3.50;  No.  10  pie,  $3.25;  No.  10  solid  pack  pie,  $3.75; 
No.  2  fancy,  $1.25 ;  No.  2  choice,  $1.10 ;  No.  2  standard, 
$1 ;  No.  1  fancy,  $1.05;  No.  1  choice,  90c;  No.  1  stand¬ 
ard,  80c;  No.  li/i  fancy,  $1;  No.  11^  choice,  85c;  No. 
114  standard,  75c,  and  8  oz.  choice  in  syrup,  571/2C.  ' 

PEARS — From  some  packing  centers  comes  word 
of  a  softening  in  canned  pear  prices,  but  the  Cali¬ 
fornia  market  seems  to  be  firmly  maintained.  More 
of  the  pack  here  has  been  sold  than  in  recent  years 
and  this  fruit  is  considered  in  a  strong  position.  It  is 
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believed  that  the  cutting  of  prices  elsewhere  is  on  fruit 
that  is  a  little  off  in  grade. 

PUMPKIN — The  packing  of  pumpkin  has  come  to 
a  close  in  the  Pacific  Northwest.  Canners  have  not 
been  accepting  business  for  some  time  but  may  be  in 
a  position  to  care  for  small  quantities  now  that  the 
size  of  the  pack  is  definitely  known. 

SALMON — British  Columbia  salmon  pack  figures 
have  been  compiled  showing  that  the  1933  output 
turned  out  to  be  the  largest  in  three  years.  The  pack 
reached  1,247,471  cases,  or  about  145,000  cases  more 
than  in  1932  and  about  double  the  pack  of  1931.  A 
good  export  business  has  been  done,  a  total  of  519,212 
cases  having  been  cleared  up  to  October  31,  as  against 
262,384  cases  to  a  corresponding  date  last  year.  The 
pack,  by  varieties,  was  as  follows:  Pinks,  524,369 
cases;  chums,  290,640;  sockeyes,  255,726;  cohoes, 
133,933 ;  bluebacks,  21,785 ;  springs,  19,662,  and  steel- 
heads,  1,356. 

PROFITS  PROMISED — Preliminary  estimates  of 
the  results  of  the  year’s  operations  of  some  of  the  large 
packing  concerns  on  the  Pacific  Coast  are  commencing 
to  m.ake  an  appearance  and  these  indicate  a  rather 
more  favorable  showing  than  in  recent  years.  Pacific 
American  Fisheries,  Inc.,  for  example,  promises  to 
show  a  profit,  for  the  first  time  in  three  years.  This 
concern  is  one  of  the  largest  packers  of  salmon  and 
owns  and  operates  the  Alaska-Portland  Packers’  Asso¬ 
ciation,  Alitak  Fish  Company,  Annette  Island  Pack¬ 
ing  Company,  Bellingham  Warehouse  Company  and 
holds  an  option  for  the  purchase  of  the  Alaskan  can¬ 
neries  of  the  Booth  Fisheries  Company.  Last  year 
the  company  suffered  a  loss  of  $797,176,  in  1931  it  had 
a  loss  of  $327,146  and  in  1930  a  loss  of  $872,083.  In 
1929  it  hung  up  a  profit  of  $1,086,579. 


What  Canned  Foods  Distributors 

are  Doing 


CHANCES  IN  PROPOSED  NEW  FEDERAL  FOOD  AND 
DRUG  ACT  SEEN  IN  PROSPECT;  HEARINGS 
TO  CONSIDER  REVISIONS  SET 

ODIFICATION  of  the  proposed  new  Federal  food  and 
drugs  act  before  the  measure  reaches  Congress  in  order 
to  meet  some  of  the  criticisms  from  food  and  drug  pro¬ 
ducers  and  advertising  agencies  made  public  at  the  recent  hear¬ 
ings  held  before  a  Senate  subcommittee  seem  in  prospect,  reports 
from  Washington  indicate.  Senator  Copeland,  sponsor  of  the 
bill,  chairman  of  the  subcommittee,  will  hold  further  meetings 
toward  the  close  of  the  month. 

Added  to  the  stern  opposition  of  powerful  factors  in  the 
above  mentioned  fields  is  a  political  angle  that  will  undoubtedly 
have  a  powerful  effect  on  the  final  success  or  failure  of  the  bill, 
although  the  latter  is  a  remote  possibility,  well  informed  factors 
contend. 

Washington  dispatches  indicate  a  marked  lack  of  enthusiasm 
over  the  new  bill,  drawn  up  by  Rex  Tugwell,  among  many 
members  of  Congress  who  have  been  studying  the  new  legis¬ 


lation.  However,  since  the  bill  is  considered  an  Administration 
measure,  although  President  Roosevelt  has  not  publicly  made 
known  his  support  of  the  bill,  comments  on  the  act  are  with¬ 
held.  Unless  the  President  openly  advocates  the  bill,  it  was 
indicated,  it  will  meet  with  some  very  stormy  opposition  when 
it  reaches  the  floor  of  Congress. 

BILL  HELD  DRASTIC — With  critics  of  the  proposed  bill 
calling  it  “drastic”  and  a  serious  threat  to  the  industries  it  would 
regulate  with  the  ultimate  effect  of  severely  curtailing  the 
volume  of  advertising,  the  bill’s  proponents  claiming  it  to  be 
an  effective  measure  to  prohibit  false  and  deceptive  advertising 
of  food  and  drugs  and  to  keep  off  the  markets  products  injuri¬ 
ous  to  users,  the  measure  was  subjected  to  a  thorough  discussion 
by  both  factors  at  the  hearings  in  Washington. 

Enactment  of  the  new  measure  would  give  the  Department, 
of  Agriculture  the  power  to  regulate  marketing  of  billions 
of  dollars  of  food  and  drug  products.  A  new  factor  in  the  bill 
is  the  inclusion  of  cosmetics  under  the  regulatory  act,  which 
would  involve  an  industry  which  has  expanded  exceedingly  rap¬ 
idly  in  recent  years  and  which  has  been  subjected  to  some  serious 
accusations  charging  distribution  of  injurious  products. 
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The  subcommittee  of  the  Senate  Committee  on  Commerce, 
which  was  in  charge  of  the  hearings,  will  consider  the  proposed 
alterations  suggested  by  those  opposing  the  measure  in  executive 
session  around  the  end  of  the  month.  Senator  Copeland,  of 
New  York,  subcommittee  chairman,  voiced  approval  of  certain 
of  the  suggested  changes,  and  they  are  expected  to  be  embodied 
in  the  bill  as  it  will  be  presented  to  Congress. 

The  most  serious  objections  found  to  the  proposed  new  meas¬ 
ure  were  the  provisions  governing  advertising.  In  its  present 
form,  the  bill  defines  false  advertising  as  any  that  “in  any  par¬ 
ticular  is  untrue  or  by  ambiguity  or  inference  creates  a  mislead¬ 
ing  impression  regarding  such  food,  drug,  or  cosmetic.” 

THREAT  TO  AD  VOLUME — Representing  the  Advertising 
Federation  of  America,  Alfred  T.  Falk  contended  that  such 
phraseology  would  discourage  dealers  from  advertising  their 
goods  and  would  seriously  curtail  advertising  volume.  A  sug¬ 
gestion  by  Mr.  Falk  that  the  clause  be  revised  to  provide  that 
an  advertisement  be  deemed  false  “if  in  any  material  particular 
it  is  untrue  or  deceptive,”  met  with  the  approval  of  Senator 
Copeland. 

A  bitter  struggle  between  proponents  and  opponents  of  the 
bill  will  be  fought  when  it  reaches  floor  of  Congress,  it  was 
indicated  at  the  hearings.  William  G.  Campbell,  director  of  the 
Food  and  Drug  Administration,  testified  before  the  subcommittee 
that  any  enforcement  measure  taken  to  enforce  the  bill,  when 
and  if  it  is  passed,  would  almost  certain  be  met  with  court 
action  on  the  part  of  those  opposing  it. 

Opposition  to  the  bill  is  split  into  two  main  factions,  those 
opposing  the  bill  as  a  whole,  as  some  of  the  patent  medicine 
manufacturers  and  the  New  York  Board  of  Trade,  and  those 
who,  while  in  sympathy  with  the  aims  of  the  measure,  want 
some  of  its  provisions  altered.  Amendments  will  be  heard  and 
considered  by  the  subcommittee,  committee,  and  the  two  Houses 
of  Congress  before  the  bill  may  be  enacted  into  law  and  a  stormy 
passage  is  indicated  by  the  happenings  at  the  hearings  before 
the  subcommittee. 

Factors  opposing  any  general  revision  of  the  present  law  con¬ 
tend  that  the  pending  measure  is  unnecessary,  vicious,  injurious 
to  vast  trade  interests,  vests  too  broad  powers  in  the  Secretary 
of  Agriculture,  and  would  create  “a  beaureaucratic  despotism,” 
as  one  opponent  held. 

PROVISIONS  OBJECTIONABLE  —  Objections  emanating 
from  those  in  sympathy  with  the  bill  but  finding  fault  with  some 
of  its  provisions  include  opposition  to  the  language  of  the  false 
advertising  section,  which,  it  was  held,  might  injure  small  pub¬ 
lications,  among  others;  to  the  provisions  under  which  there 
might  be  Federal  inspection  of  factories,  objected  to  because  it 
involved  the  possibility  of  disclosure  of  trade  secrets  to  competi¬ 
tors;  to  definitions,  power  of  fixing  tolerances  as  to  poison  resi¬ 
due  on  fruits  and  vegetables,  from  spraying,  and  many  other 
sections  of  the  proposed  bill. 

The  opening  day  of  the  hearings  was  featured  by  an  address 
by  Secretary  of  Agriculture  Wallace,  explaining  the  general 
purposes  of  the  proposed  measure  in  which  he  said. 

“in  addition  to  preserving  the  worthy  features  of  the  present 
law,  the  bill  proposes  a  number  of  changes  in  enforcement  pow¬ 
ers  and  policies,  including  these: 

“Cosmetics  are  brought  within  the  scope  of  the  statute. 
“Mechanical  devices,  offered  for  curative  purposes,  and  de¬ 
vices  and  preparations  claimed  to  bring  about  changes  in  the 
structure  of  the  body  are  included  within  the  purview  of  the  bill. 
“False  advertising  of  foods,  drugs  and  cosmetics  is  prohibited. 
“Definitely  informative  labelling  is  required. 

“A  drug  which  is  or  may  be  dangerous  to  health  under  the 
conditions  of  use  prescribed  in  its  labelling  is  classed  as  adul¬ 
terated. 

“The  promulgation  of  definitions  and  standards  for  foods, 
which  will  have  the  force  and  effect  of  law,  subject  of  course  to 
court  review,  is  prescribed. 

“The  prohibition  of  added  poisons  in  foods  or  the  establish¬ 
ment  of  safe  tolerances  therefor  is  provided  for. 

“The  operation  of  factories  under  Federal  permit  is  prescribed 
where  protection  of  the  public  health  cannot  otherwise  be 
effected. 

“More  effective  methods  for  the  control  of  false  labelling  and 
advertising  of  drug  products  are  provided. 


“More  severe  penalties,  as  well  as  injunctions  in  the  case  of 
repeated  offenses,  are  prscribed. 

“It  is  gnerally  understood  the  bill  is  intended  primarily  to 
protect  consumers.  At  the  same  time  is  should  operate  in  the 
interest  of  all  honest  manufacturers. 

CONSUMERS  FAVOR  IT — “Since  this  bill  was  introduced 
in  the  closing  days  of  the  last  session  of  Congress,  the  Depart¬ 
ment  has  received  thousands  of  letters  about  it.  Some  are 
from  prysicians  and  others  who  feel  that  it  does  not  go  nearly 
far  enough  in  providing  protection.  Some  are  from  consumers 
who  approve  it  as  it  stands  now.  Some  are  from  interested 
manufacturers  who  have  much  fault  to  find  with  specific  pro¬ 
visions.  But  if  the  Department  of  Agriculture  has  received  a 
single  communication  that  disagrees  with  the  intent  of  the  bill, 
with  its  broad  principles,  I  have  not  seen  it.” 

Pointing  out  that  present-day  conditions  in  the  food  and  drug 
business  are  very  different  from  those  of  more  than  a  quarter 
of  a  century  ago  when  the  original  bill  was  enacted.  Secretary 
Wallace  said  that  while  the  1906  bill,  as  far  as  it  goes,  has  been 
effectiveness  with  which  a  worthelss  or  dangerous  product  can 
drugs,  it  must  needs  be  brought  up  to  date  to  make  it  a  fully 
effective  instrument. 

“There  is  a  greatly  increased  traffic  in  foods  and  drugs  today, 
as  compared  to  1906,.”  he  continued.  “The  cosmetic  industry 
has  become  of  first  importance,  whereas  when  the  present  law 
was  written,  the  cosmetic  industry  was  in  its  infancy.  The 
effectiveness  which  with  a  worthless  or  dangerous  product  can 
be  sold  today  through  modern  advertising  methods  was  not  an 
acute  problem  in  1906.  New  narcotic  and  habit-forming  drugs 
have  appeared  on  the  market.  Totally  new  food  constituents 
and  important  nutrition  elements  like  the  vitamins  have  been 
discovered. 

NEW  METHODS  NEEDED — “These  developments  call  for 
new  methods  of  control.  Then,  too,  during  the  past  27  years  of 
enforcement,  officials  have  had  driven  home  to  them  many  weak¬ 
nesses  and  loopholes  in  the  present  law.  For  example,  the 
necessity  of  the  Government  proving  that  a  drug  product  is  both 
falsely  and  fraudulently  represented  has  proved  a  great  hin¬ 
drance  to  effective  enforcement.” 

Pointing  out  that  there  has  been  some  “chiseling”  in  the 
advertising  field.  Secretary  Wallace  held  that  the  advertising 
people  themselves  would  like  to  have  standards  established  to 
prevent  fraudulent  advertising. 

Approval  of  the  bill  was  voiced  by  Professors  Yandell  Hender¬ 
son,  of  Yale  University;  Allen  Freeman,  of  Johns  Hopkins  Uni¬ 
versity,  and  Haven  Emerson,  of  Columbia  University,  the  last 
named  a  former  Health  Commissioner  of  New  York  City.  The 
bill  was  endorsed  by  the  American  Federation  of  Labor,  by  W.  C. 
Roberts,  representing  that  body. 

Speaking  on  behalf  of  the  National  Drug  Trade  Conference, 
Dr.  James  H.  Beal  of  Chicago,  one  of  the  sponsors  of  the  Harri¬ 
son  anti-narcotic  law,  testified  that  while  the  drug  trade  believes 
that  there  are  loopholes  in  the  present  food  and  drug  act  that 
should  be  closed  by  amendatory  legislation,  it  holds  that  there 
is  no  reason  for  any  such  wholesale  revision  as  the  pending 
measure  proposes. 

The  proposed  measure  was  characterized  as  “the  most  gro¬ 
tesque  in  form,  the  most  evil  in  intent,  and  the  most  vicious  in 
results”  of  any  legislation  he  had  ever  heard  of  by  H.  B.  Thomp¬ 
son,  of  Washington,  D.  C.,  who  said  that  he  represented  most  of 
the  patent  medicine  manufacturers  in  the  country. 

REVISION  SUGGESTED — Other  comments  were  a  sugges¬ 
tion  from  Huston  Thompson,  former  chairman  of  the  Federal 
Trade  Commission,  pointing  out  the  need  of  an  amendment 
covering  such  products  as  might  fall  under  the  categories  of 
both  food  and  drugs.  The  bill  was  held  to  be  a  “skeleton  meas¬ 
ure”  which  leaves  the  limits  of  the  Government’s  power  of 
regulation  very  vague,  by  W.  Bruce  Philip,  Washington,  D.  C., 
speaking  as  a  representative  of  the  National  Association  of 
Retail  Druggists.  Elimination  of  the  section  permitting  Federal 
inspection  of  food  and  drug  manufactories  was  suggested  by  Dr. 
John  P.  Anderson,  of  E.  R.  Squibb  and  Sons,  drug  manufacturers, 
although  he  disavowed  any  intent  to  testify  as  a  critic  of  the 
measure.  He  approved  Federal  control  of  advertising  of  drugs 
as  proposed. 

GROCERS  WANT  CHANGES — Marked  criticisms  of  the  new 
bill  were  voiced  by  representatives  of  the  food  industry  who 
held  that  amendment  of  the  current  law  would  provide  sufficient 
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protection  for  consumers.  Charles  Wesley  Dunn,  of  New  York 
City,  representing  the  Associated  Grocery  Manufacturers  of 
America  and  others,  held  that  the  bill  was  entirely  too  broad 
in  its  powers  and  advised  that  the  act  be  amended.  Allen  L. 
Whitemarsh,  speaking  for  the  National  American  Wholesale 
Grocers  Association,  proposed  that  instead  of  a  wholesale  re¬ 
vision  the  committee  should  amend  the  present  law. 

Sebastian  Mueller,  vice  president  of  H.  J.  Heinz  Co.,  Pitts¬ 
burgh,  Pa.,  while  admitting  that  the  bill  is  not  impracticable 
or  unreasonable,  contended  that  food  should  be  put  under  a 
separate  measure. 

Representatives  of  drug  manufacturing  interests,  small  trade 
and  daily  publications  and  cosmetic  factors  went  on  record  as 
opposed  to  the  pending  measure  as  too  broad  in  its  powers  and 
the  other  objections  specified  above. 

Robert  S.  Lind,  Consumers  Advisory  Board  of  the  National 
Recovery  Administration,  testified  that  the  bill  is  entirely  con¬ 
sistent  with  the  N.  R.  A. 

jt  JH 

BETTER  PROFITS 

{^Continued  from  page  14) 

and  special  prices  can  usually  be  obtained  from  them. 
Any  wholesaler  willing  to  form  a  voluntary  group  of 
retailers  need  not  fear  lack  of  adequate  support  from 
manufacturers,  and  in  fact  from  everyone  supplying 
their  retailers. 

Where  a  wholesale  grocer  asks  members  of  his  group 
to  share  in  the  cost  of  the  weekly  service,  a  good  part 
of  this  can  be  carried  without  expense  by  retail  mem¬ 
bers  who  get  squarely  behind  a  bulk  coffee  sales  pro¬ 
gram. 

Now,  so  much  has  been  said  in  favor  of  the  organiza¬ 
tion  of  a  voluntary  chain  group,  some  of  its  disadvan¬ 
tages  should  be  pointed  out.  In  the  first  place,  the 
average  organizer  is  so  anxious  to  get  his  job  done  he 
will  generally  sign  anyone  willing  to  put  his  name  on 
the  dotted  line.  In  every  membership  of  say  one  hun¬ 
dred  taken  on  in  this  manner  you  will  probably  find  at 
least  ten  per  cent  not  mentally  equipped  to  go  through 
with  the  program.  Some  will  expect  too  much  of  it 
and  be  disappointed,  others  will  want  to  continue  ad¬ 
vertising  in  their  own  way  which  so  far  has  not  been 
successful  or  they  would  not  have  been  attracted  to  the 
group.  Others  will  not  like  to  play  fair  and  will  con¬ 
tinually  attempt  to  take  advantage  of  their  membership 
by  trying  in  various  ways  to  obtain  an  advantage  over 
other  members. 

Those  forming  voluntary  or  co-operating  groups  of 
retail  grocers  should  make  their  organizations  hard  to 
get  into  and  mighty  easy  to  get  out  of ! 

In  the  foregoing  I  have  stated  prime  requisites  to  the 
formation  of  advertising  and  sales  groups  of  retail 
grocers.  If  you  will  counsel  with  wholesalers  already 
operating  and  get  their  opinions  and  suggestions  con¬ 
cerning  what  they  would  do  if  forming  a  new  group, 
you  will  be  ready  to  pass  helpful  advice  on  to  others 
starting  on  the  road.  Be  certain  that  every  group 
formed  and  operating  on  account  of  your  advices  will 
remember  your  line  or  products  with  wonderful  results 
as  far  as  sales  increases  are  concerned.  Then  too,  in 
the  year  of  our  Lord  1933  and  for  the  next  two  or  three 
years  or  more  for  all  we  know,  a  fellow  who  unsel¬ 
fishly  helps  the  other  chap  will  be  in  little  better  favor 


than  the  one  who  goes  on  his  way  regardless  of  what 
he  might  do  to  help  others. 

Remember,  this  department  stands  ready  to  help  any¬ 
one,  wholesaler  or  canner,  who  is  interested  in  doing  a 
better  selling  job  in  his  line.  No  obligation,  of  course ; 
this  is  your  department,  use  it.  And  by  the  way,  if 
there  is  something  in  some  one  of  our  issues  which 
seems  to  you  deserves  wider  circulation  among  can- 
ners,  speak  to  your  friends  about  it.  Who  knows  but 
what  they  may  be  added  to  our  subscription  list. 

jt  jft 

CHICAGO  FOOD  ASSOCIATION  TO  MEET 

HE  Dried  and  Canned  Foods  Association  of  Chi¬ 
cago  will  hold  its  annual  meeting  Monday,  De¬ 
cember  18th,  1933.  The  nominating  committee 
appointed  by  the  president  will  submit  the  names  of 
the  following  candidates  for  election : 

For  President — Mr.  Paul  Paver,  Paul  Paver  &  As¬ 
sociates. 

Vice-President — Mr.  Theo.  J.  Marguerite,  Franklin 
MacVeagh  &  Co. 

Treasurer — Mr.  Harry  B.  Williams,  Harry  B.  Will¬ 
iams  &  Co. 

For  Directors  (to  serve  two  years) — Mr.  Daniel 
Strassheim,  D.  Strassheim  Co.;  Mr.  John  J.  Gibbons, 
Walter  A.  Frost  &  Co. ;  Mr.  Robert  L.  Alton,  George  H. 
Leslie  &  Co. 

Respectfully  submitted. 

Thos.  G.  Sexton,  Chairman. 
Luman  R.  Wing, 

Lewis  E.  Bulkeley, 

John  Feron, 

James  Dwyer, 

Nominating  Committee. 

ji  * 

CANNERS’  CONVENTIONS 

DECEMBER  19th — Minnesota,  Hotel  Radison,  Minne¬ 
apolis,  Minn.  Annual. 

DECEMBER  20th — Maine  Canners  at  Hotel  East- 
land,  Portland  Me.  Annual. 

JANUARY  4th-5th-6th — Northwestern,  Hotel  Wash¬ 
ington,  Seattle,  Wash.  Annual. 


A  Y  A  R  S 

Canning  Factory  Machinery 

Pea  and  Bean  Filler  String  Bean  &  Tomato  Filler 
High  Speed  Syruper  Tomato  Washer 
Tomato  Corer  Hot  Water  Elxhauster 
Liquid  Plunger  Filler  Soup  &  Tomato  Juice  Filler 
Beet  Topper  Beet  Grader  Beet  Sheer 
Beet  Splitter  Can  Cleaner  Corn  Shaker 


AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 
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PricM  riven  represent  the  lowest  firure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  figruree  corrected  by  these  Brokers:  tThomas  J.  Meehan  h  Co.,  *Howard  E.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tin  column  heeded  “N.  Y."  indicates  f.  o.  b.  factory. 


Canned  Vegetables 

Balto.  N.Y. 


ASPARAGUS*  (California) 

White  Mammoth,  No.  2% . .  .  2.26 

Peeled,  No.  2»/i . .  . . 

Laree,  No.  2% .  2.26 

Peeled.  No.  2% .  8.16 

Medium.  No.  2*4 . . .  2.10 

Green  Mammoth.  No.  2,  round  cans  2.26  2.60 

Medium,  No.  2 .  2.00  2.60 

Large,  No.  2 . . .  2.10  2.60 

rips.  White,  Mammoth,  No.  1  sq .  2.10 

Small.  No.  1  sq .  1.90 

Green  Mammoth,  No.  1  sq .  2.15 

Small.  No.  1  sq .  1.80 

HAKED  BEANSt 

16  oz . 45  . . 

No.  2%  . 82% - 

No.  10  .  2.80  . . 

REANSt 

Stringless  Stand.  Cut  Green,  No.  2  .70  t.70 

Standard  Cut  Green,  No.  10 .  3.50  . 

Standard  Whole  Green,  No.  2 . 

Standard  Cut  Wax,  No.  2 . 75  . . 

Standard  ('ut  Wax.  No.  10 . .  . 

Red  Kidney  Standard,  No.  2 . 72% . 

Standard,  No.  10 .  3.50  t3.50 

IM  »  RE4NSt  <r.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.40  tl.40 

No.  10  .  7.50  t7.00 

No.  2  Medium  Green .  1.10  . 

No.  10  . :....  6.00  . 

No.  2  Green  and  White . 90  . 

No.  10  .  5.00  . 

No.  2  Fresh  White . 85  t.80 

No.  10  .  4.50  t4.00 

Soaked,  No.  2 . 70  t.70 


tEETS* 


Baby,  No.  2..........»„................«....~....~..  . . . 

Whole.  No.  2 . 90  . 

Whole.  No.  2% .  1.10  . 

Whole,  No.  10. . . .  8.25  - 

Cut.  No.  2 . 75  .75 

Cut,  No.  2% . 90  . 

Cut,  No.  10 .  3.25  . 

Dic<^,  No.  10 .  3.25  . 

CARROTSt 

Standard  Sliced,  No.  2 . . . 75  ....... 

Sliced.  No.  10 .  3.75  _ 

Standard,  Diced,  No.  2 . 75  . 

Diced,  No.  10 .  3.65  - 

CORN* 

Golden  Bantam,  Fancy,  No.  2 .  fl.OO 

Extra  Standard,  No.  2 . 


Shoepeg,  Fancy,  No.  2 . .  1.00  . 

Extra  Standard,  No.  2 . 95  ........ 

Standard,  No.  2 . . . 87% . 

Crushed,  Fancy,  No.  2 . 90  ........ 

Extra  Standard,  No.  2 . 85  ........ 

Standard,  No.  2 . 75  . 

Standard,  No.  10 .  4.50  ....... 

HOMINY* 

Standard  Split,  No.  2  Tall . 70  . 

Split,  No.  10 .  2.75  _ 

MIXED  VEGETABLES* 

Standard,  No.  2 . 75  . 

No.  10  .  4.00  . 

Fancy,  No.  2....................„....„..»..„ . 76  ........ 

No.  10  _ 4.26  _ 

OKRA  AND  TOMATOES* 

Standard,  No.  2 .  1.00  . 

No.  10  . .  . 


PEAS*  (Baltimore  prices,  new  pack) 
No.  1  Petit  PoU . . . 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . 

No.  2  Fancy  Sweets,  5s . 

No.  2  Std.  Sweets,  5s . 

No.  1  Early  June,  4s . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s . 


No.  2  Std.  Alaskas,  3s .  1.10  1.10 

No.  2  Std.  Alaskas,  4s .  1.05  1.05 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  3s .  5.76  . 

No.  10  Std.  Alaskas,  4s .  5.50  . 

PUMPKIN* 

Standard,  No.  2% .  1.00  tl.OO 

No.  8  . . . . 

No.  10  . . . . . .  2.76  t3.60 


.85 

.80 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 

SAUER  KRAUT* 

Standard,  No.  2 . .  . 

No.  2%  .  1.16  tl-10 

No.  3  . 

No.  10  . 3.76  t3.76 

SPINACH* 

Standard,  No.  2 . 75  t.76 

No.  2%  .  1.00  tl.OO 

No.  8  . 

No.  10  .  3.26  13.26 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% .  tl.20 

Standard,  No.  10 .  t4.00 

SUCCOTASH* 

Standard  Green  Corn  Fresh  Limas, 

No.  2  . 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 

(Triple)  No.  2  (with  tomatoes) . 

SWEET  POTATOES* 

Standard.  No.  2,  F.  O.  B.  Factory . 60 

No.  2%  . 80  t.80 

No.  3  . 85  t.86 

No.  10  .  2.76  t2.50 

TOMATOES* 

Extra  Standard,  No.  1........................  ........  ........ 

F.  O.  B.  County . . . . 

No.  2  . 

F.  O.  B.  County . 

No.  3  . 

F.  O.  B.  County . 

No.  10  . .  . 

F.  O.  B.  County . 

No.  2  . . 

F.  O.  B.  County . 

Standard,  No.  1 . 

F.  O.  B.  County . . 

No.  2  . 

F.  O.  B.  County . . . . . 

No.  3  .  1.25 

F.  O.  B.  County .  1.25  tl.26 

No.  10  .  4.26  . 

F.  O.  B.  County .  4.10  *4.10 

TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1,  Whole  Stock . 60 

No.  10,  Whole  Stock .  . . 

Standard,  No.  1  Trimmings . . 

No.  10  Trimmings . 

TOMATO  JUICE* 

No.  1  . 60  .60 


.60  . 

.60  . 

.77% . 

76  t.76 


.50 


Canned  Fruits 


CANNED  FRUITS— Continued 


PEACHES* 


Balto.  N.Y. 


California  Standard,  No.  2%,  Y.  C.  1.35  1.85 

Choice,  No.  2%,  Y.  C .  1.60  1.60 

Fancy,  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails . 82% . 

Seconds,  Yellow,  No.  3 . . 

Pies.  Unpeeled.  No.  S . . 

Peeled,  No.  10,  Solid  Pack .  4.26  . 

PIN  E  APPLE* 

Hawaiian  Sliced,  Extra,  No.  2%......  1.90  tl.80 

Sliced,  Standard,  No.  2% .  1.80  tl.66 

Sliced,  Extra,  No.  2 .  tl.50 

Sliced,  Standard,  No.  2 . .  ........  *1.40 

Shredded,  Syrup,  No.  10 . 

Crushed,  Extra,  No.  10 .  6.10  . 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico  No.  10 . . . .  ...._ 


RASPBERRIES* 
Black  Wader,  No.  2... 

Red,  Water,  No.  2 . 

Black,  Synip,  No.  2. 

Red,  Syrup,  No.  2 . 

Red,  Water,  No.  10... 


STRAWBERRIES*  (Baltimore  prices,  new  pack) 

Preserved,  No.  1 . 

Preserved,  No.  2 . 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . 

Standard  Water,  No.  10 .  . . . 

FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2  60  2.30 

No.  lOs  . . .  9.60  _ 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . . 

No.  2.  17>oz.  cans.  Factory . . 

No.  2,  19-oz.  cans.  Factory . . 

LOBSTER* 

Flats,  l>Ib.  cases,  4  doz . 

%-lb.  cases,  4  doz . 

%-Ib.  cases,  4  doz . 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . . 

Michigan,  No.  10 . 

New  York,  No.  10 . . . 

Pennsylvania,  No.  10,  water . 

Pa.,  No.  8 . . 

Pa..  No.  10,  solid  pack . 

APRICOTS*  (California) 

Standard,  No.  2% . 

Choice,  No.  2% . . . 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  8  . 

No.  10,  water . 

No.  2,  Preserved . 

No.  2,  in  Syrup. . . 

BLUEBERRIES* 

Maine,  No.  2 . 

No.  10  . 

CHERRIES* 

Standard  Red,  Water,  No.  2........ _ _ 

White  Syrup,  No.  2 . 

Extra  Preserved.  No.  2 . 

N.  Y.  Red  S.  Pitted.  No.  10 . 

California  Standard,  2% . 

Choice,  No.  2% . 

Fancy,  No.  2% . . . 

GOOSEBERRIES* 

Standard  No.  2 . . . . 

GRAPE  FRUIT* 

8  oz . 

No.  2  . 

No.  6  . 

No.  1  Juice . 

No.  2  Juice . 

No.  6  Juice . 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup.... 

No.  10  . . . 

California  Bartletts,  Standard  2%.... 

Fancy  . 

Choice  . 

Standard,  No.  10.,..,»...„„....„,...„..„„,„. 


3.25 

3.26 

3.90 

1.40 

*1.80 

1.56 

*1.60 

4.15 

.“Z 

7.50 

6.00 

l“86 

...  2.00 


.  t.B2% 

.  t.97% 

.  *3.00 

.62%  t.67% 

.  t.87% 

.  *2.76 


1.00  . 

4.60  . 

1.40  _ 

.  *1.70 

1.60  tl.46 
*4.76 


OYSTERS* 

Standards,  4  oz. . 

5  oz . 

8  oz . 

10  oz . 

Selects,  6  oz . . 

SALMONi 

Red  Alaskas,  Tall,  No.  1. 

Flat.  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

Flat,  No.  % . 

Pink,  Tall,  No.  1 . 

Pink,  Tall,  No.  % . 

Sockeye  Flat,  No.  1 . . 

Flat.  No.  % . 

Chums,  Tall  . 

Medium,  Red,  Tall . 


1.00 


1.76  *1.76 


1.27%*1.20 

.76  . 

3.26  . . 

.86  . 

1.22%*1.16 

1.22%.. - 


SHRIMP§ 


Dry,  No.  1 . 

Wet,  No.  1,  Large . 

SARDINES  (Domestic),  per  case 

%  Oil,  keyless . 

%  Oil,  keys . 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton . 

%  Mustard,  Keyless . 

%  Mustard,  Keyless . 

California  Oval,  No.  1,  48’8 . 

TUNA  FISH§  (California),  per  case 

White,  %s  . 

White,  Is  . . . . ...„ 

Blue  Fin,  %8 . . . . 

Blue  Fin,  It _ _ _ _ 

Striped,  %8  . 

Striped,  %8  . 

Striped,  Is  . . 

Yellow,  %B.  Fancy . . 

Yellows,  %8,  Fancy . . 

Yellow,  la 


1.00 

1.00 

1.00 

1.00 

2.60 

*2.60 

2.90 

*2.90 

8.26 

*3.16 

2.60 

*2.60 

2.86 

*2.40 

8.00 

*2.75 

7.80 

18.66 

— 

sIbb 

— 

6.00 

9.00 

. 

4.66 

. 

7.80 

. . 

18.66 
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Ideal  Viner  FEEDERS  with  Distributor 


PATENTED 


The  Only  Feeder  That 

SAVES  PEAS, 

IMPROVES  THE  QUALITY, 
INCREASES  CAPACITY 

The  reason  for  this  lies  in  the  fact  that 

IDEAL  VINER  FEEDERS  WITH 
DISTRIBUTORS  thoroughly  separate  the 
vines,  and  separation  is  essential  in  order 
to  obtain  best  results  from  any  Viner. 


OVER  3000  IN  USE 


IDEAL  Feeders  were  greatly  improved  during  the  past  three  years 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Manufacturers  of  Viners,  Ensilage  Distributors  and  Chain  Adjusters 


ESTABLISHED  1880 


INCORPORATED  1924 


PHILLIPS  CAS  COMPASY 

.JHanufaclurers  of  Packers  Sanitary  Gam 


. .  0)ivhion  of  the  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

'Tuckers  of  Tkillips  Delicious  Qualilif  Canned  ^oods 

CAMBRIDGE  •  MARYLAND,  D.S.A. 


Asgrow 

Dependability 


Purity  of  Stocks 


Breedins  stations  constantly 
are  located  in: 

California 

Colorado 

Connecticut 


replenishing  our  planting  stocks 

Idaho 

Montana 

Wisconsin 


Germination 

All  Asgrow  seed  is  tested  for  germination  and  viability  by 
scientifically  trained  seed  analysts  in  a  properly  equipped 
laboratory. 


Milling  and  Fitting 

Crops  when  received  from  the  fields  are  milled  and  fitted 
through  thoroughly  modern  seed-cleaning  and  handpicking 
machinery,  and  are  thus  put  into  the  best  possible  mechanical 
condition. 


Servi 


ce 


Twenty-five  warehouses  strategically  located  in  growing  and 
shipping  centers  make  possible  prompt  deliveries  at  minimum 
transportation  cost. 


(j^rnuiprs,  Jnr. 

BREEDERS  and  GROWERS  of  VEGETABLE  SEEDS 

Npui  (Enuurrttrut 


PRODUCTION  BRANCHES  IN  TEN  WESTERN  STATES 


